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Ladies and Gentlemen, 

We are glad to present to your attention the SEE TOP 100 book, a comprehensive, in-depth guide to 
the transition economies of Southeast Europe (SEE), one of the world’s fastest growing regions.

The ranking of the best performing non-fi nancial companies in terms of net sales provides a country-
to-country comparison of major industries in a region where the reform programmes put in place 
since the fall of communism have begun to bear fruit.

In the years following the breakup of the former Yugoslavia, SEE faced confl ict and economic 
disruption. As a result, the region has not developed as quickly as the rest of Eastern Europe, and has 
found it more challenging to make the transition from centrally planned to free-market economies. 
Now, with Slovenia, Romania and Bulgaria in the European Union, the rest of the area is progressing 
along the path to European integration, luring foreign investors with high yields, a skilled labour force, 
fl exible labour policy and low production costs. While there are still stumbling blocks in these markets 
in terms of infrastructure and governance issues, legislative framework and the level of political 
stability, Southeast Europe deserves serious attention as a region with considerable potential. 

This volume provides an up-to-date perspective on regional economies and business activities with 
detailed presentation of the best performing non-fi nancial companies in each of the SEE countries. 
It has been compiled by regional journalists and researchers in response to investors’ need to be 
better informed about the region as an investment destination and its benefi ts for their sectors and 
companies. 

SEE TOP 100 aims to raise potential investors’ awareness of major projects in the SEE region. 
The book presents readers with a unique opportunity to examine the most successful examples of 
international and domestic investment in the SEE region and to highlight it as an attractive destination 
for investment. Set up in 2004 with the aim of providing international investors with an information 
gateway to a region where independent corporate news is often hard to come by, SeeNews now 
introduces its First SEE TOP 100 edition to give a detailed picture of the investment opportunities and 
challenges of Southeast Europe, a region considered a new frontier for investment within Europe. 

The ranking of the best performing companies in each country in terms of net sales revenue (NSR) is 
complemented by individual country profi les and backed by statistical data. 

Compiled to the standards of the best practices devised by major international information 
organisations, the SEE TOP 100 presents the fi rst common NSR rankings of the biggest non-fi nancial 
companies in the region. It also pinpoints the most successful industries in Southeast Europe, giving 
the investment community a quick guide to the region. The geographical scope takes in the following 
countries: Albania, Bosnia and Herzegovina, Bulgaria, Croatia, Macedonia, Moldova, Montenegro, 
Romania, Serbia and Slovenia. The SEE TOP 100 ranking does not include companies that have 
declined to provide fi gures for their net sales revenue to our research team.  

The NSR criterion is complemented by three additional fi lters: the SEE TOP 50 per capita and SEE 
Industrial and SEE Country rankings. 

The SEE Top 100 project would not be possible without the support and highly valued advice of 
Roland Berger Strategy Consultants and in particular, the Croatian offi ce of the company. SeeNews 
and Roland Berger Strategy Consultants Croatia have embraced the idea of developing a ranking 
that will provide an invaluable insight to the rapidly growing region and provide would-be investors 
and existing businesses alike with both a broad perspective and detailed information on regional 
development.
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Ladies and Gentlemen,

summing it all up in a sentence, we can say, that 
Southeastern Europe is a very interesting region. Interesting 
in the sense of being very diverse and very dynamic with a 
strong upward trend. Looking at the past development of 
the main companies in the region we see that the ranking 
has been overthrown several times by companies moving 
signifi cantly faster than others and by newcomers who 
emerged as big players.

Southeastern Europe in our ranking consists of nine 
countries with more than 50 m inhabitants and an 
aggregated GDP of more than EUR 262 bn, making it a big 
player in Central and Eastern Europe and a big fast moving 
market to make business in.

The oil and gas sector is leading the list with six companies 
being the biggest six companies in the region. The biggest 
company is the integrated oil and gas company INA from 
Croatia with net sales revenues of EUR 3.7 bn in 2007. The 
companies in the region have achieved signifi cant sizes 
already with 21 companies having net sales revenues of over 
EUR 1 bn. There is still a sharp contrast in sizes however, 
indicating the big room for growth and consolidation that has 
yet to take place in the region. This is indicated by the fact 
that the 100th company by size in the region has a net sales 
revenue of EUR 225 m only.

Looking at the countries in lead, we notice that Slovenia, as 
one of the smallest country by inhabitants, is leading the 
list with 24 companies within the Southeastern European 
top 100 companies. It is closely followed by Croatia with 22 
companies. Slovenia is in a head to head race with Romania 
(15 companies within the top 100) concerning the share of 
net sales revenue: Slovenian companies have an aggregated 
net sales revenues of EUR 14.9 bn while Romania is leading 
the ranking with an aggregated EUR 15.2 bn. Croatia is 
on third place with an aggregated net sales revenue of 
EUR 13.7 bn. Romania thus has on average the biggest 
companies in the ranking. Bulgaria has 15 companies 
in the top 100. Serbia is also playing in the league with 
Romania and Bulgaria with 15 companies in the ranking 
but with a signifi cantly higher share of net sales revenue 
than Bulgaria (EUR 18.2 bn vs. EUR 14.8 bn).  The other 
countries – Bosnia and Hercegovina, Macedonia, Moldova 
and Montenegro have in sum 9 companies in the top 100 
and account for a minor share in overall net sales revenue 
with overall EUR 2.9 bn.

Looking at the industrial branches, we see that the 
Electricity, gas steam and hot water supply industry is 
leading by number of companies with 19 companies within 
the top 100. By share of net sales revenues however, the 
manufacture of coke and refi ned petroleum products is 
leading with 23.9 % of the total share, comprising only 8 
companies in the region.

It will be interesting to see the development in one year, 
identifying the fastest moving companies, industries and 
countries. It is an open race with a lot of room for economic 
development and with room for companies to develop 
regional leadership in their respective industrial branches.

Dr. Vladimir Preveden

Managing Partner
Roland Berger Strategy Consultants 
Southeastern Europe

Structure of the Top 100 Southeastern 
European cmpanies
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Industry Sector

Agriculture, hunting and forestry  

Construction  

Electricity, gas and water supply Electricity, gas, steam and hot water supply

Hotels and restaurants  

Manufacturing

Manufacture of basic metals and fabricated metal products, Manufacture of 
chemicals, chemical products and man-made fi bres, Manufacture of coke, refi ned 
petroleum products and nuclear fuel, Manufacture of electrical and optical equipment, 
Manufacture of food products, beverages and tobacco, Manufacture of leather and 
leather products, Manufacture of machinery and equipment n.e.c., Manufacture of 
other non-metallic mineral products, Manufacture of pulp, paper and paper products; 
publishing and printing, Manufacture of rubber and plastic products, Manufacture of 
textiles and textile products, Manufacture of transport equipment, Manufacture of 
wood and wood products, Manufacturing n.e.c.

Mining and quarrying Mining and quarrying of energy producing materials, Mining and quarrying, except of 
energy producing materials, Other mining and quarrying

Other community, social and 
personal service activities

Recreational, cultural and sporting activities

Real estate, renting and business 
activities

Real estate activities, Other business activities

Transport, storage and 
communication

Post and telecommunications, Land transport; transport via pipelines, Water 
transport, Air transport, Supporting and auxiliary transport activities; activities of 
travel agencies

Wholesale and retail trade; repair 
of motor vehicles, motorcycles 
and personal and household 
goods

Sale, maintenance and repair of motor vehicles and motorcycles; retail sale of 
automotive fuel, 
Wholesale trade and commission trade, except of motor vehicles and motorcycles

Methodology
SEE TOP 100 (2007)

What is the ranking?
The SEE TOP 100 ranking comprises the biggest non-fi nancial companies 
in terms of net sales revenue in Southeast Europe. The ranking 
includes companies from the following countries: Albania, Bosnia and 
Herzegovina, Bulgaria, Croatia, Macedonia, Moldova, Montenegro, 
Romania, Serbia and Slovenia. 

How was it prepared?
Based on our research of the SEE countries, previous rankings compiled 
for individual SEE states, our preliminary ranking of the companies for 
2006 and after a series of company updates we were able to shortlist 
250 companies from the region that made our SEE Top 100 pool.

The companies were divided into categories according to the country 
they are headquartered in, the industry and the sector they operate in 
(according to the Classifi cation of Economic Activities in the European 
Community - NACE, revision 1.1). Companies with diverse business 
activities were classifi ed according to the most considerable, revenue-
generating line of business. 

Following is the list with the industry/sector classifi cation of the 
companies that were included into the SEE Top 100:
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To make the ranking comparable, we chose the euro to be our base 
currency. Hence, all the companies’ results in countries, whose currency 
is different from the euro had to be converted into the euro. The 
conversion rate we’ve used is the reference rate issued by the central 
bank of the respective country in the last working day of 2007. Slovenia 
is member of the eurozone since January 1, 2007 and Montenegro is 
using the euro as its own currency, even though the country is not 
member of the EU.

The companies provided their results on a consolidated basis (where 
applicable) to give a fairer picture of their operations and sales.

Why was this ranking compiled?
The benchmark that we used to distinguish between the companies was 
their net sales revenue for 2007. We chose this parameter because it is 
indicative of the economic strength and the signifi cance of the company 
not only within the country’s economy but also within the SEE region.

SEE Industrial (2007)

The leading industries of the SEE economy were identifi ed among 
the companies in the SEE Top pool. We pooled together the net sales 
revenues generated by the companies in the same industry/sector to 
arrive at a representative sample for the industry/sector. We chose fi ve 
categories for our leading industrial groups, namely Oil and Gas, Power 
Generation and Distribution, Telecoms, Metals and Construction. The 
relative strength in the ranking of each industrial group is derived from 
the cumulative sales revenue of the SEE Top pool companies the group is 
made of. This gave us the basis to rank the industrial groups. 

Thus, we compiled the leading industrial groups in the SEE region and we 
ranked the top 10 companies in each industrial group according to their 
net sales revenue. 

SEE Country Top 5

The Country Top 5 ranking compiles a mini-classifi cation of the biggest 
companies from each country covered by SeeNews. The ranking is based 
again on the 2007 net sales revenue of the company. 

SEE Top 50 Per Capita (2007)

The SEE Top 50 is a ranking compiled on a per-capita basis for each of 
the countries in the region. The main idea of the ranking is to show how 
the companies’ revenue relates to the country’s population, thus showing 
the socio-economic signifi cance on a local and regional level.

Why did we come up with this 
average benchmark?
We at SeeNews think that this indicator is representative of the 
companies’ local and regional importance, strength and effi ciency in a 
broader business perspective. The formulation of such a ratio, which pegs 
the efforts of a company (measured by its net sales revenue) to the 
social base of the country where it is headquartered, is an attempt 
to describe the success of a company on a micro- and macroeconomic 
level and to identify the importance of the company not only for the 
country where it is located but also for the SEE economy as a whole. 
The Per Capita classifi cation shows the share of the net sales revenue 
generated by each company in the ranking and assigned to every citizen, 
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CURRENCY PER 1 EURO 
(EUR)

Albanian Lek (ALL) 121,78

Bosnian Marka (BAM) 1,95583

Bulgarian Lev (BGN) 1,95583

Croatian Kuna (HRK) 7,325131

Macedonian Denar (MKD) 61,2016

Moldovan Lei (MDL) 16,6437

Montenegro EUR offi cial 
currency

Romanian Leu (RON) 3,6102

Serbian Dinar (RSD) 79,2362

Slovenia EUR offi cial 
currency

Following is the list of the exchange rates 
of local currencies against the euro:
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living in the respective country. This benchmark gives us a fair basis for 
scaling and comparability of the overall company effi ciency. One might 
think that such a ranking puts at an advantage companies, which are 
located in relatively small countries and generate considerable revenues. 
However, this is not the case because companies, located in relatively 
large countries operate on a bigger market and are therefore also 
capable of generating signifi cant revenues, as long as they are effi ciently 
operated and their decision-making processes are well-supported, 
successful and show well-chosen, appropriate business strategy. 

Thus, the Per Capita ranking is equally representative for companies 
coming from small or big countries. 

Our “champion” for 2007 is Petrol d.d., which is a Slovenian company, 
topping the list of the largest local companies. The company came fi rst in 
our Per Capita ranking as it generated record high revenues in 2007, and 
it showed a very good ratio when related to the country’s population. On 
the whole, Slovenia and Croatia show a very good relation between the 
social base and the returns their companies generate. 

How is the ranking compiled?
The Top 50 Per Capita for 2007 rests on the same pool of companies we 
used to compile the SEE Top 100 ranking in terms of net sales revenue. 
The Per Capita ranking is derived by dividing the net sales result of 
each company by the population estimate of the country, where it is 
headquartered

As no country in the SEE region carried out a census in 2007, we relied 
on estimates provided by the countries’ statistics offi ces or Internet 
websites for statistical services. 

What are the sources we used?
In SEE TOP 100 we used data from direct communication with the 
companies themselves, the countries’ trade registers, stock exchanges, 
ministries, etc. The ranking does not include companies which have 
declined to provide data.

 Population (est. 2007)

Albania 3 600 523

Bosnia and Herzegovina 4 552 198

Bulgaria 7 640 240

Croatia 4 440 000

Macedonia 2 055 915

Moldova 4 320 490

Montenegro 684 736

Romania 22 276 056

Serbia 10 150 265

Slovenia 2 009 245
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Industrial Group Description

Oil and Gas 

This industrial group 
includes all companies 
involved in the extraction, 
refi ning, wholesale and 
retail distribution of oil and 
gas and derivative products. 

Power 
Generation and 
Distribution

This category includes 
all companies involved in 
generation and distribution 
of electricity.

Telecom

This industrial group 
includes fi xed and wireless 
telecommunications 
companies. 

Metals 

This category includes 
companies that produce 
ferrous and non-ferrous 
metals. 

Construction 

Includes companies 
involved in residential, 
industrial and infrastructure 
construction. 

Bellow is the list of the biggest fi ve industrial 
groups and the descriptions of the 
respective companies:
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Company name Country Sector
Net Sales 
Revenue 
EUR (2007)

1 Ina-Industrija Nafte D.D. Croatia Manufacture of coke, refi ned petroleum 
products and nuclear fuel 3 708 056 552

2 Petrom SA Romania Manufacture of coke, refi ned petroleum 
products and nuclear fuel 3 402 686 391

3 Naftna Industrija Srbije 
AD Serbia Manufacture of coke, refi ned petroleum 

products and nuclear fuel 3 182 029 565

4 Petrol d.d. Slovenia Manufacture of coke, refi ned petroleum 
products and nuclear fuel 1 934 263 649

5 Lukoil Bulgaria EOOD Bulgaria Manufacture of coke, refi ned petroleum 
products and nuclear fuel 1 861 074 838

6 Rompetrol Rafi nare SA Romania Manufacture of coke, refi ned petroleum 
products and nuclear fuel 1 775 978 894

7 Cumerio Med AD Bulgaria Manufacture of basic metals and fabricated 
metal products 1 738 392 396

8 Delta Holding DOO Serbia Diversifi ed Holding 1 720 000 000

9 Poslovni Sisitem 
Mercator d.d. Slovenia Wholesale trade and commission trade, 

except of motor vehicles and motorcycles 1 702 733 545

10 Metro Cash and Carry 
SRL Romania Wholesale trade and commission trade, 

except of motor vehicles and motorcycles 1 590 000 000

11 JP Elektroprivreda Srbije Serbia Electricity, gas, steam and hot water supply 1 521 818 134

12 Konzum D.D. Croatia Wholesale trade and commission trade, 
except of motor vehicles and motorcycles 1 481 801 076

13 Hrvatska Elektroprivreda 
D.D. Croatia Electricity, gas, steam and hot water supply 1 476 492 093

14 Billa Romania SRL Romania Wholesale trade and commission trade, 
except of motor vehicles and motorcycles 1 340 000 000

15 Revoz d.d. Slovenia Manufacture of transport equipment 1 247 671 000

16
Natsionalna 
Elektricheska Kompania 
EAD

Bulgaria Electricity, gas, steam and hot water supply 1 244 969 655

17 Orange Romania SA Romania Post and telecommunications 1 234 000 000

18 Ht - Hrvatske 
Telekomunikacije D.D. Croatia Post and telecommunications 1 206 531 323

19 JP PTT Saobracaja Srbija Serbia Post and telecommunications 1 186 105 252

20 Vodafone Romania SA Romania Post and telecommunications 1 122 000 000

21 Telekom Srbija AD Serbia Post and telecommunications 1 039 542 356

22 Holding Slovenske 
Elektrarne d.o.o. Slovenia Electricity, gas, steam and hot water supply 921 176 077

23 Merkur d.d. Slovenia Wholesale trade and commission trade, 
except of motor vehicles and motorcycles 913 649 683

24 U.S. Steel Serbia DOO Serbia Manufacture of basic metals and fabricated 
metal products 907 048 218

25 Distrigaz Sud SA Romania Electricity, gas, steam and hot water supply 890 532 380

26 Romtelecom SA Romania Post and telecommunications 871 900 000

27 Gorenje d.d. Slovenia Manufacture of electrical and optical 
equipment 832 792 484
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Company name Country Sector
Net Sales 
Revenue 
EUR (2007)

28 Pliva Hrvatska D.O.O. Croatia Manufacture of chemicals, chemical 
products and man-made fi bres 827 558 988

29 Lek d.d. Slovenia Manufacture of chemicals, chemical 
products and man-made fi bres 738 413 029

30 Kremikovtzi AD Bulgaria Manufacture of basic metals and fabricated 
metal products 729 829 280

31 Petrol AD Bulgaria
Sale, maintenance and repair of motor 
vehicles and motorcycles; retail sale of 
automotive fuel

711 372 665

32 Krka d.d. Slovenia Manufacture of chemicals, chemical 
products and man-made fi bres 686 728 668

33 Bulgargaz EAD Bulgaria Electricity, gas, steam and hot water supply 665 073 140

34

Compania Nationala De 
Transport A Energiei 
Electrice - Transelectrica 
SA

Romania Electricity, gas, steam and hot water supply 641 045 801

35 Engrotus d.d. Slovenia Wholesale trade and commission trade, 
except of motor vehicles and motorcycles 603 198 686

36 JP Srbijagas Serbia Electricity, gas, steam and hot water supply 601 842 920

37 Alro SA Romania Manufacture of basic metals and fabricated 
metal products 566 596 144

38 IMPOL d.d. Slovenia Manufacture of basic metals and fabricated 
metal products 527 844 770

39
Bulgarian 
Telecommunications 
Company AD

Bulgaria Post and telecommunications 526 797 830

40 Vipnet D.O.O. Croatia Post and telecommunications 514 200 000

41 OMV Slovenija,  d.o.o. Slovenia
Sale, maintenance and repair of motor 
vehicles and motorcycles; retail sale of 
automotive fuel

500 532 200

42 Okta AD Macedonia Manufacture of coke, refi ned petroleum 
products and nuclear fuel 490 189 685

43 Oltchim SA Ramnicu-
Valcea Romania Manufacture of rubber and plastic products 484 702 226

44 Podravka Prehrambena 
Industrija D.D. Croatia Manufacture of food products, beverages 

and tobacco 480 761 095

45 Acroni d.o.o. Slovenia Manufacture of basic metals and fabricated 
metal products 456 285 195

46 Moldovagaz SA Moldova Electricity, gas, steam and hot water supply 450 620 956

47 Stomana Industry AD Bulgaria Manufacture of basic metals and fabricated 
metal products 446 323 556

48 Slovenija Ceste Tehnika 
Obnova d.d. Slovenia Construction 439 675 595

49 Mobitel  d.d. Slovenia Post and telecommunications 433 084 373

50 Lukoil - Beopetrol AD Serbia
Sale, maintenance and repair of motor 
vehicles and motorcycles; retail sale of 
automotive fuel

430 307 814

51 E.ON Gaz Distributie SA Romania Electricity, gas, steam and hot water supply 415 489 447
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Company name Country Sector
Net Sales 
Revenue 
EUR (2007)

52 EVN Bulgaria EAD Bulgaria Electricity, gas, steam and hot water supply 405 658 979

53 Telekom Slovenije d.d. Slovenia Post and telecommunications 399 629 877

54 Hip - Petrohemija AD Serbia Manufacture of coke, refi ned petroleum 
products and nuclear fuel 373 675 959

55 JP Elektroprivreda BiH 
d.d.

Bosnia and 
Herzegovina Electricity, gas, steam and hot water supply 370 160 964

56 Telenor DOO Serbia Post and telecommunications 365 499 809

57 Sofi a Med AD Bulgaria Manufacture of basic metals and fabricated 
metal products 353 971 460

58 TALUM d.d. Slovenia Manufacture of basic metals and fabricated 
metal products 349 576 030

59 Sava Tires d.o.o. Slovenia Manufacture of rubber and plastic products 348 313 348

60 Overgaz Inc. AD Bulgaria Electricity, gas, steam and hot water supply 346 501 485

61 E.ON Gaz Romania SA Romania Electricity, gas, steam and hot water supply 337 377 431

62 Naftex Petrol EOOD Bulgaria
Sale, maintenance and repair of motor 
vehicles and motorcycles; retail sale of 
automotive fuel

337 002 705

63 KCM AD Bulgaria Manufacture of basic metals and fabricated 
metal products 332 280 924

64 Geoplin d.o.o. Slovenia
Sale, maintenance and repair of motor 
vehicles and motorcycles; retail sale of 
automotive fuel

331 684 110

65 Dioki D.D. Croatia Manufacture of chemicals, chemical 
products and man-made fi bres 324 629 007

66 Makpetrol AD Macedonia
Sale, maintenance and repair of motor 
vehicles and motorcycles; retail sale of 
automotive fuel

323 020 362

67 Romstal Imex SRL Romania Wholesale trade and commission trade, 
except of motor vehicles and motorcycles 311 000 000

68 Primorje d.d. Slovenia Construction 310 790 343

69 JP Zeleznice Srbije Serbia Land transport; transport via pipelines 309 043 392

70 Tisak Trgovacko D.D. Croatia Wholesale trade and commission trade, 
except of motor vehicles and motorcycles 308 446 770

71 Shell Bulgaria EAD Bulgaria
Sale, maintenance and repair of motor 
vehicles and motorcycles; retail sale of 
automotive fuel

307 315 564

72 AETs Kozloduy EAD Bulgaria Electricity, gas, steam and hot water supply 305 172 229

73 JP Putevi Srbije Serbia Construction 304 894 114

74 Konstruktor Inženjering 
D.D. Croatia Construction 303 609 780

75 Dukat D.D. Croatia Manufacture of food products, beverages 
and tobacco 299 475 327

76 Petrokemija D.D. Croatia Manufacture of chemicals, chemical 
products and man-made fi bres 293 922 389

77 Mercator-H D.O.O. Croatia Wholesale trade and commission trade, 
except of motor vehicles and motorcycles 293 874 558
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Company name Country Sector
Net Sales 
Revenue 
EUR (2007)

78 Aluminij d.d. Bosnia and 
Herzegovina

Manufacture of basic metals and fabricated 
metal products 289 397 649

79 BH Telecom d.d. Bosnia and 
Herzegovina Post and telecommunications 288 132 404

80 Pevec D.O.O. Croatia Diversifi ed Holding 272 269 662

81 TDR D.O.O. Croatia Manufacture of food products, beverages 
and tobacco 268 800 654

82 Elektro Ljubljana d.d. Slovenia Electricity, gas, steam and hot water supply 267 224 600

83 M-Rodic DOO Serbia Wholesale trade and commission trade, 
except of motor vehicles and motorcycles 267 038 134

84 Kemofarmacija d.d. Slovenia Wholesale trade and commission trade, 
except of motor vehicles and motorcycles 263 161 896

85 Kombinat Aluminijuma 
Podgorica a.d. Montenegro Manufacture of basic metals and fabricated 

metal products 260 583 000

86 OMV Jugoslavija DOO Serbia
Sale, maintenance and repair of motor 
vehicles and motorcycles; retail sale of 
automotive fuel

258 065 342

87 Mepso AD Macedonia Electricity, gas, steam and hot water supply 256 263 317

88 Dalekovod D.D. Croatia Electricity, gas, steam and hot water supply 252 352 210

89 Praktiker (Romania) SRL Romania Wholesale trade and commission trade, 
except of motor vehicles and motorcycles 251 400 000

90 EVN Macedonia AD Macedonia Electricity, gas, steam and hot water supply 249 427 793

91 M San Grupa D.D. Croatia Wholesale trade and commission trade, 
except of motor vehicles and motorcycles 247 397 365

92 Ericsson Nikola Tesla 
D.D. Croatia Manufacture of electrical and optical 

equipment 246 458 937

93 Medika D.D. Croatia Manufacture of chemicals, chemical 
products and man-made fi bres 245 236 979

94 Renault Nissan Slovenija 
d.o.o. Slovenia

Sale, maintenance and repair of motor 
vehicles and motorcycles; retail sale of 
automotive fuel

245 156 396

95 Renault Nissan Hrvatska 
D.O.O. Croatia

Sale, maintenance and repair of motor 
vehicles and motorcycles; retail sale of 
automotive fuel

243 970 947

96 Tobacna Grosist d.o.o. Slovenia Wholesale trade and commission trade, 
except of motor vehicles and motorcycles 241 198 414

97 Brodomerkur D.D. Croatia Wholesale trade and commission trade, 
except of motor vehicles and motorcycles 239 472 168

98 HP - Hrvatska Posta D.D. Croatia Post and telecommunications 229 128 295

99 Hemofarm AD Serbia Manufacture of chemicals, chemical 
products and man-made fi bres 228 905 803

100 Posta Slovenije d.o.o. Slovenia Post and telecommunications 225 348 863

Note: Please note that the SEE Top 100 ranking has been revised to refl ect correct calculation of Bosnian's companies' net sales revenue in euro. Starting from 
the 31st position downwards the ranking has been corrected throughout to comply. Three Bosnia-registered companies - Telekom Srpske A.D., JP Elektroprivreda 
HZ-Herceg - Bosne d.d., and Energoinvest d.d., have been dropped from the ranking. They have been replaced by Croatia's HP - Hrvatska Posta D.D., Serbia's 
Hemofarm AD and Slovenia's Posta Slovenije d.o.o. at the bottom of the ranking

In SEE TOP 100 we used data from direct communication with the companies themselves, the countries’ trade registers, stock exchanges, ministries, etc. The 
ranking does not include companies which have declined to provide data.
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Per Capita

The SEE Top 50 is a ranking compiled on a per 
capita basis for each of the countries in the 
region. The main idea of the ranking is to show 
how the companies’ revenue relates to the 
country’s population, thus showing the socio-
economic signifi cance on a local and regional 
level.

Why did we come up with this average 
benchmark?

We at SeeNews think that this indicator is 
representative of the companies’ local and 
regional importance, strength and effi ciency in 
a broader business perspective. The formulation 
of such a ratio, which attributes the efforts of a 
single company (measured by the results it has 
achieved – its net sales revenue) to the social 
base of the country where it is headquartered, 

is an attempt to link and describe the success 
of a company on a micro and macroeconomic 
level and to determine the importance of the 
company not only for the country where it is 
located but also for the SEE economy at large. 
The Per Capita classifi cation shows the share 
of the net sales revenue generated by each 
company included in the ranking and assigned 
to every citizen, living in the respective country. 
The benchmark gives us a fair basis for scaling 
and comparability of the overall company 
effi ciency. One might think that such a ranking 

puts at an advantage the companies, which are 
located in relatively small countries and which 
generate considerable revenues. However, 
this is not the case because companies, 
located in relatively large countries operate 
on a bigger market and are therefore also 
capable of generating signifi cant revenues, as 
long as they are effi ciently operated and their 
decision making processes are well-supported, 
successful and show well-chosen, appropriate 
business strategy. Thus, the Per Capita ranking 
is representative on equal terms for companies 
coming from smaller or bigger countries. 

Our “champion” for 2007 is Petrol d.d., which is 
a Slovenian company, topping the largest local 
companies list. The company came fi rst in our 
Per Capita ranking as it generated record high 
revenues in 2007, and it showed a very good 
ratio when related to the country’s population. 
On the whole, Slovenia and Croatia show a very 
good relation between the social base and the 
returns their companies generate. 

How is the ranking compiled?

The Top 50 Per Capita for 2007 rests on the 
same pool of companies we used to compile 
the SEE Top 100 ranking in terms of net sales 
revenue. The Per Capita ranking is derived by 
dividing the net sales result of each company by 
the population estimate of the country, where it 
is headquartered.

As no offi cial census was carried out in the SEE 
countries in 2007, we relied on estimations 
provided by the countries’ statistical authorities 
or internet websites for statistical services. l k d d b h
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 Country
Population 
(est. 2007)

Albania 3 600 523

Bosnia and Herzegovina 4 552 198

Bulgaria 7 640 240

Croatia 4 440 000

Macedonia 2 055 915

Moldova 4 320 490

Montenegro 684 736

Romania 22 276 056

Serbia 10 150 265

Slovenia 2 009 245
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Company name Country Sector
Net Sales revenue 
Per Capita EUR 
(2007)

1 Petrol d.d. Slovenia Manufacture of coke, refi ned petroleum 
products and nuclear fuel

963

2 Poslovni Sisitem Mercator 
d.d. 

Slovenia Wholesale trade and commission trade, 
except of motor vehicles and motorcycles

847

3 Ina-Industrija Nafte D.D. Croatia Manufacture of coke, refi ned petroleum 
products and nuclear fuel

835

4 Revoz d.d. Slovenia Manufacture of transport equipment 621

5 Holding Slovenske 
Elektrarne d.o.o. 

Slovenia Electricity, gas, steam and hot water supply 458

6 Merkur d.d. Slovenia Wholesale trade and commission trade, 
except of motor vehicles and motorcycles

455

7 Gorenje d.d. Slovenia Manufacture of electrical and optical 
equipment

414

8 Kombinat Aluminijuma 
Podgorica a.d.

Montenegro Manufacture of basic metals and fabricated 
metal products

381

9 Lek d.d. Slovenia Manufacture of chemicals, chemical products 
and man-made fi bres

368

10 Krka d.d. Slovenia Manufacture of chemicals, chemical products 
and man-made fi bres

342

11 Konzum D.D. Croatia Wholesale trade and commission trade, 
except of motor vehicles and motorcycles

334

12 Hrvatska Elektroprivreda 
D.D.

Croatia Electricity, gas, steam and hot water supply 333

13 Naftna Industrija Srbije 
AD

Serbia Manufacture of coke, refi ned petroleum 
products and nuclear fuel

313

14 Engrotus d.d. Slovenia Wholesale trade and commission trade, 
except of motor vehicles and motorcycles

300

15 Ht - Hrvatske 
Telekomunikacije D.D.

Croatia Post and telecommunications 272

16 IMPOL d.d. Slovenia Manufacture of basic metals and fabricated 
metal products

263

17 OMV Slovenija,  d.o.o. Slovenia Sale, maintenance and repair of motor 
vehicles and motorcycles; retail sale of 
automotive fuel

249

18 Lukoil Bulgaria EOOD Bulgaria Manufacture of coke, refi ned petroleum 
products and nuclear fuel

244

19 Okta AD Macedonia Manufacture of coke, refi ned petroleum 
products and nuclear fuel

238

20 Cumerio Med AD Bulgaria Manufacture of basic metals and fabricated 
metal products

228

21 Acroni d.o.o. Slovenia Manufacture of basic metals and fabricated 
metal products

227

SEEEEEEEE
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SEE

OUR MAIN CORPORATE GOVERNANCE 
PRINCIPLES ARE PROTECTION 
OF SHAREHOLDER RIGHTS, 
TRANSPARENCY, PROVISION OF 
GOOD GOVERNANCE 
BY THE MANAGING BODIES

How would you describe the 
corporate governance model of 
Industrial Holding Bulgaria?

Industrial Holding Bulgaria was founded 
as a privatisation fund without previous 
history and traditions, which explain 
why at the beginning it didn’t have a 
well determined own policy, culture and 
strategy. Like other large companies 
of this type, during the privatisation 
process it incorporated various 
companies with a very different history, 
practices, culture and management 
style. 

That’s why the issue of the integrated 
management of a structure with 
the characteristic features of a 
corporation has always been high 
on our agenda, in all the aspects of 
the contemporary understanding of 
governance, including relations with 
investors, transparency and effi cient 
management of the fund’s portfolio. 
The latter was never an end in itself 
and was never confi ned to the fi nancial 
department of the company, as 
our aim was to transpose it to all our 
subsidiaries. 

What are the challenges Industrial 

Konstantin Zografov, 
deputy chairman of the supervisory
board of Industrial Holding Bulgaria 
I N T E R V I E W

Holding Bulgaria faces in 
the implementation of its Corporate 
Governance Policy?  

To begin with, there's the size of our 
company. With the very establishment 
of the privatisation fund our 
shareholders numbered more than 
112,000 and the initial portfolio of 
investments was distributed among 
more than 80 companies. This 
volume of activity and the number of 
shareholders alone is a challenge in 
terms of governance.

Secondly, there's the wide diversity of 
subsidiaries, in terms of size, type of 
production and operations, history and 
stage of development. This diversity 
characterises the shareholders and 
investors, as well, and the governance 
practices within all the subsidiaries of 
the holding company.

A major external factor which 
determines the challenges facing 
not only our company is the 
lack of defi nitions and common 
understanding of corporate governance, 
the absence of clarity regarding its 
principles, which translates into lack of 
legislation and best practices.

Another factor is the poor investment 
culture of the shareholders and the 
investment community in general, and 
the lack of interest in the company's 
development, the inability to 
obtain available information on a 
regular basis. Due to the shareholders' 
poor investment culture, the company's 
responsibility for the protection of their 
rights increases.

This, in terms of corporate governance, 
underlies our three main principles - for 
the protection of shareholder rights, the 
disclosure of information concerning the 
operations of our companies, and 
maybe the most important one for the 
company’s operations, the provision 
of good corporate governance of the 
holding company and its subsidiaries by 
the managing bodies.

How does Industrial Holding 
Bulgaria apply these principles?

In terms of the protection of the rights 
of the shareholders, this principle 
determined the procedures by which we 
conducted three capital hikes and how 
we issue shares, bonds and rights. 

We also try to ensure good 
communication with our shareholders. 
We address the information not only 
to the existing shareholders but to 
potential and future investors, as well. 
We use all the available channels. In 

the fi rst place, there are the offi cial 
channels - the regulators and the 
information that we are obliged 
to provide. Then come personal 
contacts, and the third very 
powerful communication channel 
is the Internet. We developed our 
own website in 2000 where we 
publish in the Bulgarian and English 
language all important documents 
regarding corporate governance, 
investor relations and social 
responsibility in separate sections in 
a user-friendly format. The website 
has received public acknowledgement 
and was named best website site in 
terms of quality and transparency. 
Also, Industrial Holding Bulgaria 
received the 2004 transparency award 
of the Bulgarian Stock Exchange, 
and in 2006 it won the Association 
of Investors in Bulgaria's Company with 
Best Corporate Governance Award for 
2005.

What are the pillars in the provision 
of good governance by the 
management bodies of Industrial 
Holding Bulgaria? 

We have been implementing a 
programme for good corporate 
governance since 2003 and after the 
adoption of the National Corporate 
Governance Code in 2007 we started 
publishing the so called Comply or 
Explain Report, which is another form 
of reporting on the activities within the 
corporate governance. 

The three pillars of our 
operations within the corporate 
governance policy are strict observance 
of all legal requirements, adoption of 
existing best practices and commitment 
of the management boards of the 
holding company and subsidiaries 
to good corporate governance. 

The management bodies discuss 
strategic and methodological issues 
of management rather than the day-
to-day operations of the subsidiaries. 
The management bodies of the holding 
company coordinate and approve the 
investment plans of the subsidiaries. 
We prefer to allow the managers of our 
subsidiaries greater freedom, and this 
is a good practice. We provide funding 
or guaranty bank loans needed for the 
implementation of their investment 
projects. Another method that enables 
effi cient governance is the adoption 
of established standards in terms 
of quality, accounting and human 
resources. We also have a common 
social responsibility policy. top 1oo|  12
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Company name Country Sector
Net Sales revenue 
Per Capita EUR 
(2007)

22 Slovenija Ceste Tehnika 
Obnova d.d.

Slovenia Construction 219

23 Mobitel  d.d. Slovenia Post and telecommunications 216

24 Telekom Slovenije d.d. Slovenia Post and telecommunications 199

25 Crnogorski Telekom a.d. Montenegro Post and telecommunications 194

26 Pliva Hrvatska D.O.O. Croatia Manufacture of chemicals, chemical products 
and man-made fi bres

186

27 TALUM d.d. Slovenia Manufacture of basic metals and fabricated 
metal products

174

28 Sava Tires d.o.o. Slovenia Manufacture of rubber and plastic products 173

29 Delta Holding DOO Serbia Diversifi ed Holding 169

30 Geoplin d.o.o. Slovenia Sale, maintenance and repair of motor 
vehicles and motorcycles; retail sale of 
automotive fuel

165

31 Natsionalna Elektricheska 
Kompania EAD

Bulgaria Electricity, gas, steam and hot water supply 163

32 Makpetrol AD Macedonia Sale, maintenance and repair of motor 
vehicles and motorcycles; retail sale of 
automotive fuel

157

33 Primorje d.d. Slovenia Construction 155

34 Petrom SA Romania Manufacture of coke, refi ned petroleum 
products and nuclear fuel

153

35 JP Elektroprivreda Srbije Serbia Electricity, gas, steam and hot water supply 150

36 Elektro Ljubljana d.d. Slovenia Electricity, gas, steam and hot water supply 133

37 Kemofarmacija d.d. Slovenia Wholesale trade and commission trade, 
except of motor vehicles and motorcycles

131

38 Mepso AD Macedonia Electricity, gas, steam and hot water supply 125

39 Renault Nissan Slovenija 
d.o.o.

Slovenia Sale, maintenance and repair of motor 
vehicles and motorcycles; retail sale of 
automotive fuel

122

40 EVN Macedonia AD Macedonia Electricity, gas, steam and hot water supply 121

41 Tobacna Grosist d.o.o. Slovenia Wholesale trade and commission trade, 
except of motor vehicles and motorcycles

120

42 JP PTT Saobracaja Srbija Serbia Post and telecommunications 117

43 Vipnet D.O.O. Croatia Post and telecommunications 116

44 Posta Slovenije d.o.o. Slovenia Post and telecommunications 112

45 Podravka Prehrambena 
Industrija D.D.

Croatia Manufacture of food products, beverages and 
tobacco

108

46 Moldovagaz SA Moldova Electricity, gas, steam and hot water supply 104

47 Druzba za avtoceste v 
Republiki Sloveniji d.d.

Slovenia Construction 104

48 Telekom Srbija AD Serbia Post and telecommunications 102

49 Termoelektrarna Sostanj 
d.o.o. 

Slovenia Electricity, gas, steam and hot water supply 101

50 Vegrad d.d. Slovenia Construction 100
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C O U N T R Y  O V E R V I E WAlbania*

Albania - The great opportunity. This is the phrase you can hear 
most often from both government offi cials and businessmen. in the 
impoverished country that began its transition to market economy 
from scratch nearly two decades ago.

Almost every business activity - from new power generation capacities and 
real estate through manufacturing to transport - is most welcome, strongly 
needed and can fi nd a fertile soil to grow in Albania.

The country lies on the Balkan coast of the Adriatic and the Ionian Seas 
opposite southern Italy. It shares land borders with Montenegro in the north, 
with Kosovo and Macedonia in the east, and with EU member Greece in the 
south.

Albania is rich in oil and gas, coal, bauxite, chromium, copper, iron ore,
nickel, limestone, salt and timber, but being the most isolated Europan 
country during the Communist era almost none of these sectors has been 
developed well. The country’s macroeconomic performance has been impressive 
after the late1990s with an average economic growth close to 6.0% and the 
lowest annual infl ation in the region of between two and four percent.

The Albanian labour force is low paid but it is well educated, speaking Italian or 
Greek or both languages with fl uency.

After Albania started to stabilise in the late 1990s, the shoe manufacturing and 
leather processing sector were the fi rst to prosper. Exports of shoes made in 
Albania under Italian brands doubled between 2000 and 2004. Currently the 
average yearly growth of the nearly 100 shoe manufacturer in Albania is 
between 20% and 30%. With a monthly salary of $300 in the shoe making 
industry Albania remains one of the cheapest places in the region in terms 
of labour costs. Shoe maker Donianna, set up in 1996, remains the 
biggest exporter and employer in this sector with 1,200 employees.

In the last few years prospecting  for oil and production of construction 
materials have been in the focus of  foreign investors’ and domestic 
entrepreneurs’ activity. Albania’s reliance on water resources to generate 
nearly 85% the electricity it produces remains the key issue for every 
energy-spending business activity.

Oil refi nery and distributor ARMO remains the biggest company driving 
the development of the energy sector. Albania sold its 85% stake in ARMO 
to a U.S.- Swiss consortium in June 2008 as part of plans to liberalise the 
market.

There are foreign players in the oil extraction business in Albania with the 
biggest one being Canada’s Bankers Petroleum. The company is to invest 
U.S.$370 million by 2010 in opening new wells in Albania. The company 
had a U.S. $3.74 million net income from its Albanian activity during the 
fi rst quarter of the year.

Extraction of minerals has yet to develop but foreign companies have 
already started to probe the ground. Canadian-based Tirex Resources is 
drilling at prospective copper, zink, gold and silver deposits in Albania.

Most Albanian construction materials producers now have Greek parents. 
The biggest one is Antea, majority owned by Greece’s Titan. Antea is 
preparing to build a 210 million euro cement plant, the biggest ever 
greenfi eld investment in Albania.

Albania remains one of the 
poorest countries in Europe, 
although the country has 
maintained an impressive growth 
rate in the last fi ve years. The 
agricultural sector, with about 
60% of the employed Albanians, 
is a major driver of the growth, 
as well as remittances from 
Albanian emigrants, which account 
for about 12% of the country’s 
gross domestic product (GDP). 
The Albanian Government carried 
out several structural reforms, 
involving changes in the banking 
system and privatisation of small 
and medium-sized enterprises. 

Following a period of fl uctuations 
in the economic development in 
the 1990s and the beginning of 
the new millennium, Albania’s GDP 
has registered a steady increase 
since 2002. The GDP marked an 
average annual growth of 5.67% 
for the period 2003-2006. The 
International Monetary Fund (IMF) 
expects the country’s economy to 
grow by an average 6.0% a year 
until 2010. 

The average gross monthly 
salary in Albania nearly doubled 
in 2007, compared to 2003 but 
remained one of the lowest in 
Europe, standing at EUR 293. The 
offi cial unemployment rate was 
13.8% in 2006 and 18.5% of the 

*Note: A ranking of Albania’s fi ve largest companies 
is not available as all companies from the country, 
included in the initial pool, declined to provide 
data. The country's trade registry body, National 
Registration Center, would not provide information 
on the companies' performance in 2007 either.
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 2007 2006 2005 2004 2003

GDP (bln EUR) 8.079 7.361 6.731 6.202 5.734
GDP per capita 
(EUR)  2,239 2,298 2,088 1,881 1,622

GDP growth rate (%) 6.0 5.52 5.72 5.71 5.77

Composition of GDP by sectors 
Agriculture: % N/A 19.5 20.6 22.3 23.5

Industry: % N/A 11.0 10.6 10.0 8.7

Services: %  N/A 55.3 55.0 53.8 54.0

Infl ation rate 
(average for the 
period in %)

3.06 2.51 2.04 2.2 3.29

Unemployment rate 
(%) 13 13.8 14.1 14.4 15

Gross average 
monthly salary 
(EUR)) 

 293
  258 165 157 153

EXCHANGE 
RATES 

2007 2007 2006 2006

(As of Dec 
30,2007)

(As of Dec 
30,2007)

Average Average

 USD 1.00 EUR 1.00 USD 1.00 EUR 1.00

ALL Albania 0.0122 0.0083 0.0107 0.0082

2007 2007 2006 2006

EXTERNAL SECTOR 

2007 2006 2005 2004 2003
FDI (mln 
EUR) 301.937 161.983 135.418 174.294 N/A 

Current 
account (mln 
EUR) % y/y

-831.5 -471 -589.1 -232 263.8

Exports – 
FOB (mln 
EUR)

0.799 0.639 0.544 0.513 0.45

Imports – 
FOB (mln 
EUR)

3.113 2.471 2.166 1.95 1.867

population lived below the poverty 
line, according to the World Bank’s 
Poverty Assessment.  

The economic reforms in Albania are 
hampered by the country’s large grey 
economy, which the IMF estimated at 
50% of the 2006 GDP.

The Albanian Government followed 
strict fi scal and monetary policies 
in the last fi ve years, which kept 
infl ation relatively low, averaging 
2.6% a year between 2003 and 2007. 
The IMF forecasts a higher infl ation 
rate of 4.2% for 2008 because of 
rising fuel and food prices.

The foreign direct investments (FDI) 
in Albania registered a two-fold rise 
in 2007 compared to 2006. However, 
the FDI infl ow may be deterred by 
the existing corruption, bureaucracy, 
lack of transparency in business and 
property ownership disputes.

Albania’s prospects for growth, 
development and poverty reduction, 
however, are good in view of the more 
favorable and stable political climate 
in southeastern Europe and enhanced 
prospects for a closer association with 
the European Union, according to the 
World Bank. The country’s economic 
growth is expected to be fuelled by an 
increase of exports and private sector 
activities.

.8
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Since Bulgaria joined the European Union on January 
1, 2007, the country has recorded high and sustainable 
economic growth. Its Gross Domestic Product (GDP) 
grew by 6.17% on the year in 2007, which signifi cantly 
outstripped the average GDP growth of 2.6% for the 
EU27. Although the agricultural sector recorded a 29.7% 
year-on-year drop in 2007, due to severe weather 
conditions, the industrial and services sectors backed the 
GDP growth, marking an annual increase of 14% and 
7.5%, respectively.

Bulgaria’s GDP grew by 7.0% on the year to EUR 6.89 
bln in the fi rst quarter of 2008. According to experts’ 
forecasts, the country’s GDP will rise by 5.5% for the 
entire 2008 and by 5.8% year-on-year in 2009.

In 2007 Bulgaria reported a signifi cant increase of 9.2% 
in its industrial output, compared to 2006 when the 
industrial output rose by 5.9% year-on-year. The business 
climate indicator in Bulgaria in July 2008 dropped by 0.9 
percentage points, compared to the previous month, but 
it retained its positive trend with 18.7 percentage points 
above the long-term average. The business climate in the 
construction sector was positive, rising by 4.0 percentage 
points on the month. 

For the fi rst fi ve months of 2008 the foreign direct 
investments (FDI) went down by 15.6% on the year to 
EUR 1.705 bln, making up 5.2% of the GDP. The biggest 
investor in Bulgaria for the period was Germany with 
15.1% of the total FDI, followed by Cyprus with 11.8% 
and Greece with 11.2%. 

Bulgaria 
Soaring oil prices helped the Bulgarian unit of Russian 
oil giant Lukoil top the ranking of the largest Bulgarian 
companies in terms of net sales in 2007. Lukoil Bulgaria 
sells fuels, petrochemicals and polymers produced by the 
sole operating Bulgarian refi nery Neftochim, also owned by 
the Russian major. 

Lukoil Bulgaria is expected to further strengthen its position 
on the domestic fuel retail market after it agreed earlier in 
2008 to buy 75 fi lling stations and an oil storage depot from its 
local peer Petrol, which ranks fi fth in the SeeNews chart. 

Petrol was the largest Bulgarian fuel retailer with over 500 fi lling 
stations prior to the 237 million euro deal. It has said it will aim 
to keep its leading market position by expanding its distribution 
network with 140 new stations by 2010. The company is 
69.1%-owned by Bulgaria’s Petrol Holding group.

Copper smelter Cumerio Med, whose parent, Belgian group 
Cumerio, was recently acquired by German copper producer 
Norddeutsche Affi nerie, increased its turnover by some 20% 
in 2007. The rise helped Cumerio Med take the second place 
among the largest companies in Bulgaria.

The smelter plans to raise both its output and turnover 
this year and next thanks to a new copper refi nery. 
Norddeutsche Affi nerie said earlier in 2008 it plans to further 
expand concentrate processing at the Bulgarian smelter.

Power utility NEK which operates hydropower plants 
and runs the country’s power grid, benefi ted from rising 
electricity prices and transmission tariffs and increased its 
sales by 12% last year. NEK, which is the only state-owned 
company among the top fi ve in the ranking and Bulgaria’s 
largest power exporter, almost halved its exports last year 
after Bulgaria closed down two reactors at its sole nuclear 
plant Kozloduy.

NEK is to be incorporated into a state-owned energy holding 
company, which will comprise the assets of fi ve state-run 
companies, including Kozloduy, gas company Bulgargaz, 
coal-fi red power plant Maritsa East 2 and the Maritsa East 
coal mines. The future megastructure, designed to help 
the country restore its role of a leading power exporter in 
southeastern Europe, is expected to enter operation by the 
end of 2008.

The country’s largest steel mill Kremikovtzi, which was 
declared insolvent in August, ranks fourth in the SeeNews 
Bulgarian chart. At the moment the company, majority owned 
by Indian steel maker Ispat Industries, is faced with serious 
fi nancial diffi culties which make it a target for acquisition. 
Ukrainian billionaire Konstantyn Zhevago is competing with 
the world’s leading steel manufacturer ArcelorMittal to take 
over the communist-era giant and the future of the company 
remains unclear in view of its excessive indebtedness.

C O U N T R Y  O V E R V I E W
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Since Bulgaria joined the European Union on Januuarary 
1 2007 the country has recorded high and sustainnaable

Company name Sector Net Sales 
Revenue EUR 
(2007)

1 Lukoil Bulgaria 
EOOD 

Manufacture of 
coke, refi ned 
petroleum 
products and 
nuclear fuel

1 861 074 838

2 Cumerio Med AD Manufacture of 
basic metals and 
fabricated metal 
products

1 738 392 396

3 Natsionalna 
Elektricheska 
Kompania EAD

Electricity, gas, 
steam and hot 
water supply

1 244 969 655

4 Kremikovtzi AD Manufacture of 
basic metals and 
fabricated metal 
products

729 829 280

5 Petrol AD Sale, maintenance 
and repair of 
motor vehicles and 
motorcycles; retail 
sale of automotive 
fuel

711 372 665
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2007 2006 2005 2004 2003

GDP (bln EUR) 28.898 25.238 21.882 19.85 17.705

GDP per capita (EUR) 3 784 3 281 2 825 2 547 2 257

GDP growth rate (%) 6.17 6.32 6.20 6.60 5.00

Composition of GDP by sectors

Agriculture: % 5.10 7.00 7.70 9.20 10.00

Industry: % 26.50 25.20 24.20 24.40 24.90

Services: % 50.50 49.50 50.40 50.00 50.60

Gross fi xed capital 
formation (real) % 
y/y 21.70 14.70 23.30 13.50 13.90

Infl ation rate 
(average for the 
period in %) 8.40 7.30 5.00 6.10 2.30

Unemployment rate 
(%) 6.91 9.12 10.73 12.16 13.52

Gross average 
monthly salary (EUR) 220.45 184.24 165.53 149.51 139.75

Industrial output 
(real) %y/y 9.20 5.90 6.70 17.10 14.00

EXTERNAL SECTOR

FDI (bln EUR) 6.109 5.961 3.152 2.736 1.851

Current account (bln 
EUR) -6.220 -4.490 -2.706 -1.307 -0.972

Current account (in % 
of GDP) -21.52 -17.79 -12.36 -6.58 -5.49

Exports – FOB (bln 
EUR) 13.474 12.012 9.466 7.985 6.668

Imports – FOB (bln 
EUR) 20.831 17.574 13.876 10.938 9.094

Gross external debt 
(bln EUR) 28.124 20.370 15.268 12.658 10.641

EXCHANGE RATES 

2007 2007 2006 2006

(As of Dec 
30,2007)

(As of Dec 
30,2007)

(As of Dec 
30,2006)

(As of Dec 
30,2006)

 USD 1.00 EUR 1.00 USD 1.00 EUR 1.00

BGN Bulgaria 1.33122 1.95583 1.48506 1.95583

2007 2007 2006 2006

Macroeconomic 
forecasts 

2008 2009 2010 2011 2012 2013

GDP (bln EUR) 33.521 37.835 42.310 47.271 52.562 58.161

Infl ation rate (average 
for the period in %)

9.66 6.02 4.86 4.19 4.18 3.48

Current account 
(% of GDP)

-21.85 -18.91 -15.50 -12.49 -9.35 -6.74

Source: IMF

SEEEEEEEE

FDI are projected at EUR 7.0 bln for 2008, exceeding 
the all-time high recorded in 2007. FDI totalled EUR 
6.1 bln in 2007, up by 2.5% on the year, while in 
2006 FDI soared by 90% on the year, according the 
preliminary data of the Bulgarian National Bank (BNB).

The unemployment rate went down to 6.9% in 2007 
from 9.0% in 2006. The number of unemployed 
dropped to 239,100 people in 2007 from 305,700 
people in 2006. In the fi rst quarter of 2008 
unemployment further declined by 1.5 percentage 
points to 6.5%.

The average monthly salary in the fi rst quarter of 2008 
grew by 6.1% year-on-year to BGN 484. The highest 
wages were in the fi nancial intermediation segment, 
standing at BGN 1,153, while the lowest were in the 
agricultural and hotel and restaurant sectors, with BGN 
348 and BGN 315, respectively.

The average annual salary in the country stood at BGN 
5,174 in 2007, with the highest wages recorded in the 
fi nancial intermediation at BGN 11,998 and the lowest 
in the hotel and restaurant sector, standing at BGN 
3,495.

For January to May 2008 the current account defi cit 
widened to EUR 3.059 bln, or 9.3% of GDP, from EUR 
2.586 bln, or 8.9% of GDP a year earlier, according to 
BNB. 

In January to May 2008 exports rose by 26.1% on 
the year to EUR 6.337 bln, compared to an increase 
of 8.0% year-on-year in the corresponding period of 
2007. Imports marked a rise of 25.6% in the period 
to EUR 9.702 bln, mainly due to the hike in crude oil 
and natural gas prices, according to BNB. In the period 
January-May 2008 Bulgaria exported mainly to Turkey, 
and imported mainly from Russia and Ukraine.

In 2007 the main partners of Bulgaria were Italy and 
Germany, with exports totalling BGN 2.723 bln and 
BGN 2.717 bln, and imports of BGN 3.705 bln and BGN 
5.272 bln, respectively. 
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What are the key successes 
in the development of your 
company so far?

After 8 months, the merge between 
Vivatel and BTC is on process, a new 
organisation by segment (residential, 
corporate, business) including all the 
services (fi x, mobile, data, internet) 
was implemented and there is one 
management structure with new top 
Bulgarian managers.

This organisation will allow to have a 
better customer approach and a better 
customer service.

We are developing our distribution 
network with more than 35 new shops 
in the country where everybody could 
fi nd all the Vivatel and BTC services.

New services and offers were launched 
in fi x and mobile (unlimited national 
calls for the fi x, Silver, Gold and 
Platinium for the mobile giving the 
possibility to call all the mobile users, 
including the competitors, for a fl at fee, 
prepaid recharge bonus....).

ADSL offer, process and quality is 
much better even not perfect, there is a 
roadmap before the end of the year to 
upgrade all the fi x and mobile offrers.

On the mobile technical side, the 
network swap is running and will be 
achieved at the end of October. It 
will give the best quality coverage in 
the country. The digitalisation on the 
fi x line will be achieved Q1 2009, ADSL 
performance is now avialable for 95% 
of the population with a minimum 

Bernard Moscheni, 
CEO of BTC Group
I N T E R V I E W

speed of 6 mbps and in most of the 
cities we are proposing up to 12 mbps.

On the communication side, the 
company is communicating a common 
Vivatel – BTC brand, more simple and 
dynamic.

What are the main challenges 
that BTC is facing and how will it 
address them?

The main challenge BTC is facing 
is to succeed in having one 
telecommuncation service, including 
fi x, data, mobile, internet, content, with 
one customer approach and one brand.

So that why it is mandatory to switch 
from a company mainly technically 
oriented to an organisation oriented 
only to customer satisfaction.

So we have to change the mentalities. 
That is why we need to put the right 
person on the right place. There are 
new top managers and there will be 
some adjustements before the end 
of the year to accelerate the change 
process. 

TTM (time to market) in this very 
competitive environnement is very 
important to succeed and we have to 
be more effi cient everywhere.

What are your company’s mid-term 
and short-term goals?

The reorganisation process is running 
and will be achieved for the top 
managment at the end of the year.

The process simplifi cation is one of the 
main goals and is a permanent topic in 
a very bureaucratic company.

In the next 2 years we have to be a 
real convergent telecommunication 
operator with one customer approach, 
one organisation and one brand.

How would you describe the 
Bulgarian telecoms market and 
how do you think it will change in 
the medium and long term? 

The Bulgarian telecom market is 
very competitive. With more than 
130% mobile penetration, a lot 
of LAN and cable operators and 
telecommunications legislation which 
has to be adapted very quickly, mainly 
for the interconnect prices (50% 
more than the EU average), it is an 
interesting challenge.

But BTC Group has all the tools to 
succeed. Due to the limited market 
value increase, there will be for sure a 
telco concentration in the next years.

BTC is able to offer, as quadric player, 
all the telecom solutions to the 
customer. That is our main strength. 
We have an excellent technical network, 
fi x, broadband and mobile. We are 
investing between 15 and 25% of the 
revenues to modernize it and to give a 
better quality service.

We have a good distribution network 
which is permanently optimized. 
We have a staff that is involved and 
fully conscious about the different 
challenges.

So for sure it will be a great challenge 
but the customer wants to have one 
offer including all the telco services, 
one bill, with one company.

That is what we will be able to provide 
to all the customers: ONE COMPANY, 
ONE SERVICE, and ONE BRAND.

What will be the main drivers for 
the development of the telecoms 
market and in the medium term 
and what new services does BTC 
plan to offer in order to take part in 
this development? 

The main driver to reach this goal is 
the people. With the right people at the 
right place we will have no problems. 
So that is why I’m doing some main 
changes in the organization. There 
are new top managers coming (CFO, 
Secretary General), and they will 
accelerate the change. On top of that, 
it is mandatory to be more effi cient and 
to simplify the processes.

On the marketing side, it is very 
simple: to propose a simple service 
including fi x, mobile, data, broadband 
and content with one subscription, one 
bill, and one easy access.

That will be the way to have more and 
more customers more and more happy, 
and when the customers are happy and 
satisfi ed, the goal will be reached.

So just do it in a very short time, that’s 
the challenge…
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C O U N T R Y C O U N T R Y  O V E R V I E W

Bosnia and Herzegovina 
First-ranked Elektroprivreda BiH is the 
biggest of the three power utilities operating 
in Bosnia. It operates in the Muslim-Croat 
Federation, one of Bosnia’s two post-war 
autonomous parts that covers most of the 
pre-war industrial zones and where two-thirds 
of the population live. The smallest utility, 
Elektroprivreda HZ HB, also operates in the 
Federation, while Elektroprivreda RS operates 
in the Serb Republic.

Elektroprivreda BiH more than doubled 
its net profi t to 11.5 million marka ($9.0 
million/5.8 million euro) last year, as sales 
rose to 723.97 million marka from 641.24 
million marka in 2006. The company expects 
a further rise in revenue and net profi t this 
year, to 824 million marka and six million 
marka respectively, thanks to increased output 
and rising electricity prices.

Second-ranked Aluminij is Bosnia’s largest 
exporter, accounting for nearly half of the country’s 
exports. Aluminij‘s main electricity supplier is 
Elektroprivreda HZ HB that is ranked fi fi th in the 
table. 

High electricity supply costs are delaying the sale 
of Aluminij to a consortium led by Swiss-registered 
metals trader Glencore. The Federation government 
has selected the consortium as the best bidder for 
88% of Aluminij, valued at 150.3 million marka. 

Aluminij had a record high output of 121,750 
tonnes of metal last year, compared to 121,000 
tonnes in 2006.

The dominant telecoms in Bosnia, BH Telecom 
and Telekom Srpske, are ranked third and fourth, 
respectively.

State-controlled BH Telecom, slated for 
privatisation, is the largest of the three telecoms 
operating in Bosnia. It is based in the capital 
Sarajevo and has its customers mainly in the 
Federation, along with HT Mostar telecom. The 
company reported a slight rise in net profi t to 
149.95 million marka in 2007 from 145.57 million 
marka the previous year on a similar increase in 
sales, to 563.54 million marka from 538.16 million 
marka.

Telekom Srpske, majority-owned by Serbia‘s 
state-controlled Telekom Srbija, raised its net 
profi t by 1.8% to 79.09 million marka.

Bosnia and Herzegovina became an 
independent political entity in 1995 after the end of the civil 
war in the Federal Republic of Yugoslavia. According to the 
World Bank’s reports, the war had a devastating impact on 
Bosnia’a economy, as the country’s Gross Domestic Product 
(GDP) dropped by 80% and over two million people, or 
almost half of Bosnia’s pre-war population, immigrated during 
the war. In 1996 the reconstruction and economic recovery 
of the country was launched, supported with USD 5.4 bln 
subventions, of which USD 1.2 bln granted by the World Bank.

Since January 2002 Bosnia and Herzegovina has been 
operating a currency board system, under which the fi xed 
exchange rate of the Bosnian convertible mark is BAM 1.9558 
per euro.

Bosnia and Herzegovina, with a population of 3.8 million, 
comprises the Federation of Bosnia and Herzegovina (FBiH), 
Bosnia’s Serb Republic and the self-governing Brcko district. In 
June 2008 the country signed the Stabilisation and Association 
Agreement (SAA) with the European Union (EU) which could 
eventually lead to EU membership. 

The country’s real GDP for 2008 is projected to grow by 5.5%, 
while infl ation is seen at 7.5%, according to estimations of the 
International Monetary Fund.

GDP grew by 6.0% on the year in 2007, reaching EUR 10.7 
bln, according to preliminary reports of the Central bank 
of Bosnia and Herzegovina (CBBH). The services sector 
accounted for two-thirds of the Bosnian economy, while the 
manufacturing industry and agriculture for 12% and 10%, 
respectively.

Infl ation declined to 1.5% in 2007. In the second half of 2007 

nia annd HerzegovinaBosn becamamee anan

Company name Sector Net Sales 
Revenue 
EUR (2007)

1 JP Elektroprivreda 
BiH d.d.

Electricity, gas, 
steam and hot water 
supply

370 160 964

2 Aluminij d.d. Manufacture of 
basic metals and 
fabricated metal 
products

289 397 649

3 BH Telecom d.d. Post and 
telecommunications

288 132 404

4 Telekom Srpske A.D. Post and 
telecommunications

198 863 619

5 JP Elektroprivreda 
HZ-Hegceg - 
Bosne d.d.

Electricity, gas, 
steam and hot water 
supply

171 164 160
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Forecast

Macroeconomic 
Indicators 2013 2012 2011 2010 2009 2008

GDP (bln BAM) 33.2 30.9 28.7 26.9 25.3 23.7

GDP per capita 
(BAM) 7,960 7,455 6,993 6,598 6,244 5,908

Infl ation rate % 2.5 2.5 2.5 2.5 2.7 4.8

Source: International Monetary Fund

Forecast

Macroeconomic

MACROECONOMIC TRENDS 2007 2006 2005 2004 2003

Nominal GDP
(bln EUR) 10.7 9.8 8.7 8.1 7.4

GDP per capita (EUR) 2,779 2,536 2,252 2,100 1,935

Real GDP growth rate (%) 6.0 6.7 3.9 6.3 3.0

Infl ation rate 
(average for the period in %) 1.5 6.1 3.8 0.4 0.6

Unemployment rate (%) 28.0 30.0 31.1 43.2 42.0

Gross average monthly 
salary(EUR) 478 444 408 382 366

Industrial output 
(real) % y/y 10.0 11.0 10.0 9.0 4.8

Net foreign assets 
(bln EUR) 5.25 3.99 3.25 2.77 2.24

EXTERNAL SECTOR

FDI (bln EUR) N/A 0.56 0.48 0.56 N/A

Current account (bln EUR) 1.40 0.82 1.55 1.55 1.32

Exports – FOB (bln EUR) 3.04 2.64 1.93 1.44 1.19

Imports – FOB (bln EUR) 7.11 5.82 5.72 4.76 4.25

Gross external debt 
(bln EUR)

1.99 2.08 2.22 2.06 2.05

it started to rise, peaking at 4.9% in December, as food 
and transport prices increased.

The unemployment rate in Bosnia and Herzegovina 
decreased by 2.0% on the year to 28% in 2007. In 
FBiH it stood at 31.1% and in Bosnia’s Serb Republic at 
25.2%. The country’s labour force was 2.7 million people 
in 2007, of which 1.5 million or 56.1% was inactive.

The country’s average gross monthly salary recorded a 
7.6% year-on-year increase to EUR 478 in 2007.

In the fi rst nine months of 2007 the Foreign Direct 
Investments (FDI) marked a two-fold annual increase 
to BAM 2.01 mln. A total of seven countries contributed 
94.4% of the FDI infl ow to Bosnia and Herzegovina, 
including Serbia and Montenegro with a 64.5% share, 
Austria with 18.2% and Croatia with 5.3%.

In 2006 Bosnia and Herzegovina marked a 23% annual 
rise in the FDI infl ow, due to large privatisation deals.

Bosnia’s current account defi cit widened to 12% of the 
GDP, totalling EUR 1.4 bln in 2007, as the trade gap 
expanded by 22% on the year.

The gross external debt continued to shrink in 2007, 
amounting to EUR 1.99 bln, down by 4.3% 
year-on-year.      

M

SEEEEEEEE
EXCHANGE 
RATES

(As of
 Dec30,
2007)

(As of 
Dec30,
2007) Average Average

USD 1.00 EUR 1.00 USD 1.00 EUR 1.00

BAM Bosnia and 
Herzegovina 1.3425 1.9558 1.5594 1.9558
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Croatia

Croatian oil and gas company INA- Industrija Nafte, 
which leads a SeeNews ranking of Croatian companies, 
explores and drills for oil and gas in Croatia, Angola, 
Egypt and Syria. It owns two refi neries in Croatia 
- one in Rijeka, on the northern Adriatic coast, and 
another one in Sisak, central Croatia, and runs the 
biggest fuel retail chain in Croatia. 

Croatia’s government is the largest shareholder in 
INA with a stake of some 44%. In July, Hungarian oil 
and gas company MOL announced plans to launch a 
takeover bid for some 30% of INA, in which it already 
owns a stake of 25%. Under national legislation, 
the cabinet will keep a stake of 25% in INA until the 
country joins the European Union, probably in 2012.

Another company from the energy sector having a 
leading position in the table is state-owned  HEP- Hrvatska 
electroprivreda. It generates electricity from water and thermal 
sources, imports and transmits electricity. By the time Croatia 
joins the EU the state will retain ownership of 51% of HEP.

Croatia’s top retailer Konzum, a subsidiary of privately-held 
Croatian food concern Agrokor, was second in the SeeNews 
ranking.  It operates over 600 shops in Croatia with combined 
client visits of half a million a day.

The Croatian subsidiary of Slovenian food retailer Mercator 
and Croatian retailer Plodine are the other retailer chains 
included in the SeeNews ranking.

The Croatian telecommunications sector is represented 
in the ranking by Hrvatske Telekomunikacije,  majority-
owned by Deutsche Telekom, and wireless operator 
Vipnet, a unit of Austria’s Mobilkom.

An initial public offering of a 32.5% stake in T-HT owned 
by the Croatian government last autumn attracted 
unexpectedly strong investor interest and was more than 
seven times oversubscribed. T-HT stock was fl oated in 
October on the bourses in Zagreb and London and quickly 
became the most liquid share on the Croatian bourse.

Croatian drug maker Pliva, a subsidiary of U.S. 
pharmaceuticals producer Barr, came fi fth in the ranking. 
In October 2006 Barr completed a $2.4 billion acquisition 
of some 92% of Pliva in a cash tender. Pliva has a  
portfolio of more than 1,200 products competing in 
over 30 countries worldwide, including the key markets 
of Germany, Poland and Russia. In July 2008 Barr 
announced that it has signed a defi nitive agreement 
with Israel-based peer Teva Pharmaceutical Industries, 
under which Teva will acquire the U.S. company. Teva 
expects to close the transaction in late 2008.

Company name Sector Net Sales 
Revenue EUR 
(2007)

1 Ina-Industrija 
Nafte D.D.

Manufacture of 
coke, refi ned 
petroleum products 
and nuclear fuel

3 708 056 552

2 Konzum D.D. Wholesale trade 
and commission 
trade, except of 
motor vehicles and 
motorcycles

1 481 801 076

3 Hrvatska 
Elektroprivreda 
D.D.

Electricity, gas, 
steam and hot 
water supply

1 476 492 093

4 Ht - Hrvatske 
Telekomunikacije 
D.D.

Post and telecom-
munications

1 206 531 323

5 Pliva Hrvatska 
D.O.O.

Manufacture 
of chemicals, 
chemical products 
and man-made 
fi bres

827 558 988

Croatia’s strong economic growth in the last years 
was driven mainly by increased domestic consumption 
and investments in the private sector. Data of the 
Croatian Bureau of Statistics showed that the country’s 
GDP grew by 10.7% year-on-year and totalled HRK 
69.242 bln (EUR 9.53 bln) in the fi rst quarter of 2008.

In July 2008 the Croatian Government adopted 
its strategy for eliminating the budget defi cit and 
accelerating economic growth by 2011 when the country 
is expected to join the European Union.

Croatia’s annual GDP growth is forecast at about 8.0% 
for the period 2009-2013, according to projections by the 
International Monetary Fund.

Infl ation in Croatia marked an increase mainly due to 
the hike in prices of transport, food and beverages, and 
tourism. In the fi rst half of 2008 infl ation stood at 3.1% 
and is expected to remain at this level for the entire 
2008.

The country’s unemployment rate has been declining 
since 2005. The growing demand for seasonal workers 
led to a decrease of the unemployment rate to 12.5% in 
June 2008. In 2007 the number of unemployed stood at 
171,000 or 9.6% of the country’s labour force.

Croatia’s external debt expanded by EUR 1.73 bln to EUR 
34.956 bln at end-May 2008. In 2007 it accounted for 
almost 90% of the GDP.

top 1oo|  22

page 22



page 23

Year 2008 2009 2010 2011 2012 2013
GDP (bln EUR) 40.879 43.999 47.586 51.367 55.447 59.852
Infl ation rate (average for the 
period in %) 5.54 3.48 3.20 3.00 3.00 3.00

Current account (% of GDP) -8.99 -8.69 -7.97 -7.45 -6.82 -6.42

Source: IMF

MACROECONOMIC TRENDS 

 2007 2006 2005 2004 2003

GDP (bln EUR) 37.497 34.220 31.263 28.681 26.232

GDP per capita (EUR) 8,452 7,707 7,038 6,461 5,905

GDP growth rate (%) 9.8 8.3 7.6 8.3 9.5

Gross fi xed capital formation (real) % y/y 10.15 15.05 7.43 6.79 28.47

Infl ation rate (average for the period in %) 2.9 3.2 3.3 2.1 1.5

Unemployment rate (%) 9.6 11.2 12.7 13.8 14.3

Gross average monthly salary (EUR) 661 626 593 544 515

Industrial output (real) % y/y 5.6 4.5 5.1 3.7 4.1

EXTERNAL SECTOR 

FDI (bln EUR) 3.597 2.745 1.468 0.950 1.762

Current account (bln EUR) -3.226 -2.696 -1.976 -1.434 -1.889

Current account (in % of GDP) -8.60 -7.90 -6.30 -5.00 -7.20

Exports – FOB (bln EUR) 9.193 8.464 7.220 6.607 5.575

Imports – FOB (bln EUR) -18.626 -16.808 -14.738 -13.331 -12.546

Gross external debt (bln EUR) 32.929 29.274 25.748 22.933 19.884

EXCHANGE RATES 
2007 2007 2006 2006

(As of Dec 
30,2007)

(As of Dec 
30,2007)

(As of Dec 
30,2006)

(As of Dec 
30,2006)

 USD 1.00 EUR 1.00 USD 1.00 EUR 1.00

HRK Croatia 4.9855 7.3251 5.5784 7.3451

00

32

According to the Croatian National Bank, 
the country’s exports increased by 6.4% 
on the year to HRK 33.464 bln (EUR 4.603 bln) 
in the fi rst half of 2008. Imports rose by 13.3% 
year-on-year to HRK 76.361 bln (EUR 10.504 bln), 
thus widening the trade gap to 
HRK 42.897 bln (EUR 5.901 bln), which affected 
the current account for the period.

Foreign Direct Investments (FDI) decreased by 50% on 
the year in the fi rst quarter of 2008 and totalled EUR 
688 mln, of which EUR 492 mln came from Austria. In 
2007 FDI reached a record high of EUR 3.596 bln, the 
bulk of which was attracted by the banking sector.

SEEEEEEEE
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The Republic of Moldova declared its independence in 
1991. A 10-year period of recession followed with the gross 
domestic product falling by two-thirds. The country reported 
a signifi cant growth in the 2000-2005 period with 2005 GDP 
rising as high as 7.5%.

In the fi rst three months of 2008 the country’s GDP 
growth slowed to 4.3%, from 7.3% in the fi rst quarter 
of 2007. In 2007 the country’s GDP growth slowed to 

3.0% from 4.8% in 2006. Analysts forecast a GDP growth 
of 6.0% to 6.5% in 2008. In 2007, the agriculture, hunting 
and forestry sector contributed just 9.9% of the GDP, down 
by more than 4.0 percentage points from a year earlier. 
Industry generated 14.8% of the 2007 GDP, 0.1% up from 
a year earlier. The construction sector marked an annual 
growth of 4.8% in 2007, 4.0% in 2006 and 3.4% in 2005. 

In 2007 Moldova‘s labour force was 1.314 million, down 
by 120,000 people from 2004, according to the National 
Bureau of Statistics. The number of employed people dropped 
to 1.25 millions in 2007 from 1.32 millions in 2004. The 
country’s unemployment rate decreased to 5.1% in 2007 
from 8.1% in 2004. More than a third of those employed were 

Company name Sector Net Sales 
Revenue EUR 
(2007)

1 Moldovagaz SA Electricity, gas, steam and 
hot water supply

450 620 956

2 Moldtelecom SA Post and 
telecommunications

151 150 285

3 Orange SA Post and 
telecommunications

101 569 963

4 Petrom Moldova 
SA

Manufacture of coke, 
refi ned petroleum 
products and nuclear fuel

98 157 261

5 Energocom SA Electricity, gas, steam and 
hot water supply

63 555 580

om 4.8% in 2006. Analysts forecast a GDP growth 33.0% fro
% to 6.5% in 2008. In 2007, the agriculture, hunting of 6.0%

ib d j 9 9% f h GDP dd f

Industrial Output by Type of Ownership (bln MLD)

 2007 2006

Public 2.155 2.247

Private 8.400 1.043

Mixed (public and private) 2.879 2.604

Foreign 1.785 1.612

Joint ventures 4.348 4.625

Total 26.187 22.371

    Source: National Bureau of Statistics of the Republic of Moldova

Moldova

Moldova’s largest companies in terms 
of net sales operate in the energy and 
telecommunications sectors, which are the 
fastest growing  industries in the country.

The leader in the SeeNews country ranking 
is gas utility Moldovagaz, a unit of Russian 
gas giant Gazprom. Being the country’s 
sole gas supplier, Moldovagaz brought 2.5 
billion cubic metres of gas to Moldova and 
transmitted 23.7 billion cubic metres of 
Russian gas to the Balkans last year. One 
of the company’s main targets now is to 
expand its gas supply network. Moldovagaz 
invested 55 million lei (3.8 million euro) in the 
construction of new gas pipelines in 2007.

Fixed-line operator Moldtelecom ranks second. 
The state-owned company has no competitors 
on the Moldovan market. In addition to its fi xed-
line business, Moldtelecom has a wireless unit, 
Unite, which has offered services in the Code 
Division Multiple Access (CDMA) standard since 
March 2007.

Despite Moldtelecom’s successful performance, 
the Moldovan government plans to sell its 
profi table asset by the end of the year.

Wireless operator Orange Moldova, majority 
owned by France Telecom, occupies the third 
position. It started operations in 1998 as the 
fi rst-ever wireless operator in the ex-Soviet 
country. In ten years of activity, Orange 
became the market leader, having the 
highest coverage rate among Moldova’s four 
wireless operators.

Petrom Moldova, a unit of Romania’s 
largest oil group Petrom, came fourth in the 
ranking. The company is one of the three 
largest oil products importers in Moldova. It 
has a 32% share of all petrol imports in the 
country. The company also supplies about 
20% of diesel fuel sold on the Moldovan 
market.

State-owned power trader Energocom is 
the fi fth. The company, which is in charge of 
electricity imports and exports in Moldova, is 
an intermediary between buyers and sellers.

top 1oo|  24

page 24



page 25

in June 2008. The International Monetary Fund 
forecasts 11.4% infl ation for 2008 in Moldova, while 
the government expects 9.7%. In 2007 the National 
Bureau of Statistics recorded an infl ation rate of 
13.1%, down by 1.0 percentage points from 2006.

For the period between 2005 and 2007 the trade 
balance of the country was positive, with surplus rising 
by some 43% in 2007 and by 37% in 2006. Exports 
grew by 15% in 2007 following a 14.2% drop in 2006. 
Imports marked a 24.4% growth in 2007 after rising 
by 3.7% rise in 2006 and by 50% in 2005.

During the past fi ve years foreign direct investments 
in Moldova recorded a constant growth, reaching EUR 
1.23 bln in 2007.

in June 2008. The International Monenettary Fund 
forecasts 11.4% infl ation for 20200808 in Moldova, while 
the government expects 99 7.7%. In 2007 the National

MACROECONOMIC TRENDS 

 2007 2006 2005 2004 2003

GDP (bln EUR) 3.206 2.637 2.478 1.889 1.671

GDP per capita (EUR) 896.19 735.42 689.37 524.35 461.97

GDP growth rate (%) 3.00 4.80 7.50 7.40 6.60

Gross fi xed capital formation (real) % y/y 22.70 21.30 14.40 8.20 18.60

Infl ation rate (average for the period in %) 12.30 12.70 11.90 12.40 11.60

Unemployment rate (%)  5.10 7.40 7.30 8.10 7.90

Gross average monthly salary (EUR) 124.40 102.90 84.00 65.06 53.90

EXTERNAL SECTOR 

FDI (mln EUR) 1,232.886 988.524 892.134 638.602 573.227

Current account (mln EUR) -104.132 -33.902 -191.226 -294.160 -472.444

Current account (in % of GDP) -3.25 -1.29 -7.72 -15.57 -28.27

Exports – FOB (mln EUR) 925.418 800.545 932.805 730.563 644.049

Imports – FOB (bln EUR) 2.501 2.011 1.939 1.285 1.142

Gross external debt (bln EUR) 2.244 1.919 1.756 1.384 1.544

working in the agricultural 
sector, followed by the public and 
service sectors in 2007.

The average monthly salary in the country 
was MLD 2,065 in 2007, almost double what it was 
in 2004. The highest monthly salary was in the 
fi nancial intermediation sector, MLD 4,648, up by 
more than 20% from 2006. The lowest monthly 
salary was in the agriculture, hunting and forestry 
sector, with MLD 1,099, up by over 20% from 2006. 

Moldova reported a 0.9% defl ation for July 2008 
compared to defl ation of 1.1% a month earlier. 
At the end of the second quarter of 2008 the 
country’s infl ation slowed to 13.4% from 15.6% 

SEE

Macroeconomic 
forecats

2008 2009 2010 2011 2012 2013

GDP (bln EUR) 3.534 4.098 4.569 5.021 5.486 5.961

Infl ation rate 
(average for the 
period in %) 11.40 7.90 6.45 5.45 5.00 4.46

Current account 
(% of GDP) -10.33 -10.65 -11.27 -11.09 -10.69 -10.51

Source: IMF

EXCHANGE 
RATES 

2007 2007 2006 2006

(As of Dec 
30,2007)

(As of Dec 
30,2007) Average Average

 USD 1.00 EUR 1.00 USD 1.00 EUR 1.00

MDL Moldova 11.3192 16.6437 12.9050 16.9740
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Macedonia

Oil processing and distribution companies 
and power utilities are the best performers 
among Macedonian companies, according 
to the SeeNews ranking based on net sales 
revenue in 2007.

Although placed at the 45th position in the 
overall TOP 100 SeeNews ranking, OKTA oil 
refi nery leads the list of the of the top fi ve 
Macedonian companies with 2007 sales of 
over 490 million euro. 

OKTA, the sole oil refi nery in the country 
of two million people, was sold in 1999 to 
Greek company ELPET Balkaniki, a subsidiary 
of Hellenic Petroleum, giving the buyer a 
monopoly on oil imports in Macedonia. OKTA 
refi nery supplies crude oil through pipelines 
from Thessaloniki and covers approximately 
85% of Macedonia’s needs. 

The largest and the oldest fuel retailer Makpetrol 
is a company with 60 years of experience. The 
company was the 70th in the SeeNews ranking 
and the second among the Macedonian TOP 
5 with sales revenue of about 323 million 
euro. With over 110 fi lling stations, Makpetrol 
dominates the domestic market with a share 
of over 70%. The company launched biofuel 
production last year.

The “troika” that follows comes from the 
electricity sector. The three companies 
emerged from the split of the communist-
era power monopoly “Elektrostopanstvo 
na Makedonija”, as part of liberalization 
of Macedonia’s energy market. They are: 
transmission operator MEPSO, power producer 
ELEM, and distribution unit ESM that was sold 
to Austrian utility EVN in 2006. 

Operating in a country that imports some 
40% of the energy it needs and faces serious 
challenges in its energy sector infrastructure, 
including insuffi cient linkages with its 
neighbours, MEPSO has succeeded in entering 
the SeeNews TOP 100. It occupies the 90th 
position with sales revenue of some 256 million 
euro, while EVN is 93rd with 249 million euro.

Macedonian power generation utility Elektrani 
na Makedonija (ELEM) is the fi fth among 
Macedonia’s Top 5 with sales revenue of around 
165 million euro.

Company name Sector Net Sales 
Revenue EUR 
(2007)

1 Okta AD Manufacture of coke, 
refi ned petroleum 
products and nuclear fuel

490 189 685

2 Makpetrol AD Sale, maintenance and 
repair of motor vehicles 
and motorcycles; retail 
sale of automotive fuel

323 020 362

3 Mepso AD Electricity, gas, steam 
and hot water supply

256 263 317

4 EVN Macedonia AD Electricity, gas, steam 
and hot water supply

249 427 793

5 Elem AD Electricity, gas, steam 
and hot water supply

165 654 217

The Republic of Macedonia, which declared its independence 
in 1991, was the least developed republic in the former 
Yugoslav Federation, producing just 5.0% of the total volume of 
goods and services of the Federation. The economic development 
of the newly independent country has been restricted by various 
factors related to its Yugoslav past and poor infrastructure. The 
political situation improved in 1996 and Macedonia’s gross domestic 
product (GDP) was on the rise in all of the following fi ve years. 
After 2001 the GDP growth began to accelerate slowly and the 
average value for the period 2002-2007 was 3.73% in real terms. 
Macedonia’s GDP grew by a nominal 5.2% on the year in the fi rst 
quarter of 2008, slower than the revised 6.7% rise in the same 
period last year, offi cial statistics indicated.

Annual infl ation in Macedonia was an average 2.08% in the 2004-
2007 period but it accelerated sharply to an annual 9.5% in the 
fi rst half of 2008 due to a surge in fuel and food prices. Speeding 
infl ation erased the 7.9% yearly rise in the the gross average 
monthly salary in the fi rst fi ve months of 2008. The average 
monthly gross salary in May 2008 was EUR 425, one of the lowest 
in Europe.

Foreign direct investments (FDI) in Macedonia varied widely 
in the period 2003-2007. Following a drop in 2005, FDI more 
than quadrupled to record high EUR 345 mln in 2006 but then 
slumped to EUR 129 in 2007. The biggest foreign investors in 2006 
were Austria, Russia, Greece and Slovenia.

Unemployment is a major problem for Macedonia. In the fi rst 
half of 2008 the offi cial unemployment rate was 34.8%, a very 
high percentage fi gure even by the standards of southeastern 
Europe (SEE). The actual jobless rate, however, is lower due to 
the large share of the informal economy in the country, which 
the local Ministry of Economy estimates at 15% to 42%. The 
signifi cant share of the economy operating outside the taxation 
system and the high level of corruption were refl ected in a study by 
international anti-corruption watchdog Transparency International, 
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MACROECONOMIC TRENDS 

 2007* 2006 2005 2004 2003

GDP (bln EUR**)  5.524 5.046 4.675 4.324 4.105

GDP per capita (EUR)  2,709 1,551 1,442 1,370 1,317

GDP growth rate (%) 5.1 3.7 4.1 4.1 2.8

COMPOSITION OF GDP BY SECTORS

Agriculture: % 10.3 11.0 10.8 11.3 11.4

Industry: % N/A 20.0 19.5 19.6 20.9

Services: % N/A 46.0 45.5 45.4 44.0

Infl ation rate (average for the period in %) 2.3% 3.2% 0.5% -0.4% 1.2%

Unemployment rate (%) 34.9 36.0 37.3 37.2 36.7

Gross average monthly salary (EUR)) 394 376 348 339 326

EXTERNAL SECTOR 

FDI (mln EUR) 129.2 344.8 77.2 260.7 100.4

Current account (mln EUR) % y/y -170.90 -42.81 -133.86 -332.44 -145.77

Current account (in % of GDP) % y/y 3.09% 0.84% 2.86% 7.69% 3.55%

Exports – FOB (bln EUR) 2.279 1.834 1.730 1.230 1.082

Imports – FOB (bln EUR) 3.551 2.849 2.740 2.152 1.826

Gross external debt (bln EUR) 2.711 2.495 2.518 2.070  N/A

EXCHANGE RATES 

2007 2007 2006 2006

(As of Dec 
30,2007)

(As of Dec 
30,2007)

Average Average

 USD 1.00 EUR 1.00 USD 1.00 EUR 1.00

MKD Macedonia 44.72 61.18 48.79 61.19

Editor’s note: 
* The fi gures for 2007 are estimated

which said Macedonia was the second most 
corrupt country in SEE after Albania last year.

The economic development of Macedonia depends 
largely on its accession to the European Union 
(EU). Macedonia is already a candidate for EU 
membership and the European Commission has 
said that the country has made progress and may 
get a date for starting membership talks by the end 
of 2008. A key obstacle for Macedonia’s future EU 
membership is the country’s 15-year-old dispute 
with neighbouring Greece over the name Macedonia, 
which Athens says implies territorial claims to the 
northern Greek province of the same name. Greece 
may block Macedonia’s EU entry if the name dispute 
is not resolved.

** The calculations are made on the basis of the average annual EUR/MKD exchange 
rate of the National Bank of the Republic of Macedonia

R/M/MKKD exchange
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Montenegro
Montenegro’s sole aluminum smelter Kombinat 
Aluminiuma Podgorica (KAP), which generates 
around half of Montenegro’s industrial output, leads 
the SeeNews ranking of the top companies in the 
country.

KAP was sold at the beginning of 2006 to Cyprus-
based Salomon Enterprises Limited, a company linked 
to Russia’s Rusal, for 145.5 million euro in cash and 
investment commitments. Salomon currently owns 
65% of KAP.

Salamon also owns Montenegro’s third largest 
company in the SeeNews ranking, bauxite mining 
company Rudnici Boksita, which is the main supplier 
of raw material to KAP.

Hungary’s Magyar Telekom has acquired 76.53% 
of Montenegro’s Crnogorski Telekom, which provides 
both fi xed-line and wireless services. The company, the 
second largest in the SeeNews ranking, will distribute as 
dividend 22 million euro out of its 23.6 net profi t for 2007, 
the largest ever dividend paid in Montenegro.

Crnogorski Telekom’s mobile arm competes with two other 
wireless operators in the Adriatic country 
of 620,000 people and had the second largest market 
share at the end of May.

The country’s biggest ship repairer Jadransko 
Brodogradiliste Bijela occupies the fourth position 
in the ranking. A second government attempt to 
sell the company failed earlier this year. Jadransko 
Brodogradiliste (www.asybijela.com), set up in 1927, 
is located in the Adriatic town of Bijela. It is 
completely equipped for repairing and reconstructing 
ships and other vessels, of all types and for all 
purposes, of up to 120,000 deadweight tones.

The country’s railways operator, Zeljeznica Crne 
Gore, is under restructuring prior to its privatisation. 
The government prepares to split the company’s 
transportation activities from infrastructure maintenance 
into two independent companies by the end of the 
year. The main asset of Zeljeznica Crne Gore is the 
railway line that links Montenegro’s Adriatic port of Bar 
with the European Union-defi ned transport corridor X 
linking western Europe with the Greek Aegean port 
of Thessaloniki. The port of Bar also is the closest 
Adriatic Sea outlet of Montenegro’s northern neighbour, 
landlocked Serbia. The government plans to exit 
Zeljeznica Crne Gore through an open international 
tender and said a regional railroad operator would 
make an ideal partner in the privatisation.

Montenegro severed its economy from federal 
control and from Serbia during Slobodan Milosevic’s 
presidency and maintained its own central bank, 
adopted the euro as its offi cial currency, collected 
customs tariffs, and managed its own budget. After 
Montenegro declared independence in 2006, the 
country became member of several international 
fi nancial institutions, including the European Bank 
for Reconstruction and Development, the World Bank 
and International Monetary Fund (IMF). Montenegro 
is pursuing its own membership in the World Trade 
Organization as well as negotiating a Stabilization and 
Association agreement with the European Union.

The country recorded a steady growth of its Gross 
Domestic Product (GDP) in the period 2003-2007. The 
average annual GDP increase between 2003 and 2005 
was 3.7%, and exceeded 8.0% in 2006 and 2007. 
The IMF expects the healthy annual rise of the GDP 
to slow down to 5.4% and 5.0% in 2009 and 2010, 
respectively. The services sector accounted for the bulk 
of the Montenegrin GDP in 2006. 

Infl ation in Montenegro remained relatively low at 
around 2.0% in 2005 and 2006 but then jumped to 
7.7% in 2007. The infl ation rate continued to rise, 
reaching 9.5% in the fi rst fi ve months of 2008. The 
high infl ation in Montenegro and the other countries in 
the region is attributed to the global hike in fuel and 
food prices. 

Unemployment, which has been on the decrease in the 
last fi ve years, is still a major problem in Montenegro. 
The number of unemployed people continued to decline 

C O U N T R Y  O V E R V I E W

nteneggroMon severed its economy from federal

Company name Sector Net Sales 
Revenue 
EUR (2007)

1 Kombinat 
Aluminijuma 
Podgorica a.d.

Manufacture of 
basic metals and 
fabricated metal 
products

260 583 000

2 Crnogorski 
Telekom a.d.

Post and 
telecommunications

132 588 109

3 BMN - Rudnici 
boksita a.d.

Mining and 
quarrying, except 
of energy producing 
materials

30 007 000

4 Jadransko 
brodogradiliste 
a.d.

Manufacture of 
transport equipment

24 955 586

5 Zeljeznica Crne 
Gore a.d.

Land transport; 
transport via 
pipelines

24 867 635
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Infl ation rate (average for the period in %) 7.7 2.0 1.8  N/A  N/A

Unemployment rate (%) 21.9 28.64 37.72 45.34 50.23

Gross average monthly salary (EUR)) 497 433 327 302.9 271.03

EXTERNAL SECTOR 

FDI (mln EUR) 524.88 466.701 380.921 50.567 38.725

Current account (bln EUR) % y/y -1.007 -0.511 -0.154 -0.119 N/A 

Current account (in % of GDP) % y/y 41.57 23.78 8.48 7.13  

Exports – FOB (mln EUR) 627.72 648.327 460.648 452.148 270.57

Imports – FOB (bln EUR) 2.151 1.497 0.974 0.868 0.629

EXCHANGE RATES 
2007 2007 2006 2006

(As of Dec 30,2007) (As of Dec 30,2007) Average Average

 USD 1.00 EUR 1.00 USD 1.00 EUR 1.00

EUR 1.47 1 1.31 1

MACROECONOMIC TRENDS 

 2007 2006 2005 2004 2003

GDP (bln EUR) 2.422 2.148 1.815 1.669 1.51

GDP per capita (EUR)  3,571 3,443 2,912 2,684 2,435

GDP growth rate (%) 8.2 8.6 4.2 4.4 2.5

COMPOSITION OF GDP BY SECTORS 

Agriculture: % N/A 8.4 9.0 9.8 10.5

Industry: % N/A 13.8 15.0 17.1 17.8

Services: % N/A 58.0 55.7 54.5 54.2

in the fi rst quarter of 2008 and made up 18% 
of the active population. The average gross 
monthly salary in the country grew by over 
50% in 2007, compared to 2005.

Montenegro attracted foreign direct 
investments (FDI) totaling EUR 525 mln in 
2007, up by 12% on the year. In per capita 
terms, Montenegro topped the list of FDI 
in southeastern Europe in 2006, according 
to data of Vienna Institute for International 
Studies (WIIW). The real estate sector 
accounted for about half of the total FDI, 
with the coastal area enjoying a tremendous 
boom.

SEEEEEEEE

page 29



page 30

top 1oo|  30

C O U N T R Y C O U N T R Y  O V E R V I E W

Company 
name

Sector Net Sales 
Revenue EUR 
(2007)

1 Petrom SA Manufacture of coke, 
refi ned petroleum 
products and nuclear 
fuel

3 402 686 391

2 Rompetrol 
Rafi nare SA

Manufacture of coke, 
refi ned petroleum 
products and nuclear 
fuel

1 775 978 894

3 Metro Cash 
and Carry 
SRL

Wholesale trade 
and commission 
trade, except of 
motor vehicles and 
motorcycles

1 590 000 000

4 Billa 
Romania 
SRL 

Wholesale trade 
and commission 
trade, except of 
motor vehicles and 
motorcycles

1 340 000 000

5 Orange 
Romania SA

Post and 
telecommunications

1 234 000 000

Romania’s gross domestic product 
(GDP), recording a steady growth since 
2002, rose by 8.0% in the fi rst half of 2008. 

The National Bank of Romania (NBR) 
expects a 7.0-8.0% annual growth of the 
country’s economy in 2008, whereas the 
International Monetary Fund (IMF) projects 
a 6.0% rise. IMF forecasts a slowdown of 
the country’s economic growth to 4.7% 
in 2009. The Romanian Government’s 
expectations on the infl ation rate were 
revised to 6.6% from the previously forecast 
6.0% for 2008 and to 4.2% from 3.5% for 
2009. Romania’s Ministry of Finance expects 
foreign direct investment (FDI) at EUR 10 
bln in 2008, up from EUR 7.0 bln in 2007.

Romania’s GDP marked an 8.2% annual 
growth in the fi rst quarter of 2008. The 
higher than expected increase of GDP was 
attributed to the boom in the real estate 
sector and the rising purchasing power of 
the Romanians.

In 2007 Romania’s GDP grew by 6.0% 
year-on-year to EUR 112.1 bln, half of which 
was generated by the services sector. The 
unemployment rate in the country has been 

Romania

A massive investment programme of 1.5 billion euro a year 
until 2010 and volatile economic environment led to a fall 
in the net profi t and sales of Romania’s largest oil group 
Petrom in 2007. This fall, though, was too insignifi cant to 
oust Petrom from the top position in the ranking of the 
country’s largest companies by net sales for 2007.

Petrom’s two refi neries in Romania, Petrobrazi and 
Arpechim, had a combined processing capacity of eight 
million toаnnes a year at the end of December. Last year 
they processed 5.92 million tonnes of crude oil, down by 
14% from 2006. Bucharest- listed blue chip Petrom is 
majority-owned by Austria’s OMV Group.

Romania’s second-largest oil group Rompetrol, owner 
of Rompetrol Rafi nare, has planned to fi nalise this year 
the construction of a $90 million offshore oil terminal. The 
facility, located 8.6 kilometres off the Romanian Black Sea 
coast will have an annual oil transfer capacity of 16 million 
tonnes.

Rompetrol Rafi nare expects to end this year with a loss of $8.7 
million, considerably lower than the loss of 314.3 million lei it 
recorded in 2007. It expects a net turnover of $3.2 billion for this 
year. It had a net turnover of 5.4 billion lei for 2007. Kazakhstan-
based KazMunayGaz bought 75% of Rompetrol in November for an 
undisclosed sum. 

Germany’s top retailer Metro has said it expects to maintain a 
double-digit growth in South East Europe over the next few years, 
optimising its network and capitalising of the increased purchasing 
power of the population, generated by surging economic growth 
in the region. Romania’s gross domestic product (GDP) went up 
by a real 6.0% last year and expectations are for 8% to 9% growth 
this year. Metro operates Metro Cash & Carry and Real brands in the 
country.  

Billa Romania is a unit of German retail group Rewe. Its main rivals 
in Romania are Germany’s Metro and Kaufl and, French Carrefour 
and French-Belgian Cora. Billa operates some 30 hypermarkets 
across Romania, each with a sales area of between 1,000 and 
2,400 square metres. It has been present on the local market since 
February 1999. Rewe also operates the Selgros and Penny Market 
brands in Romania.

Orange Romania is a unit of France Telecom. Expanding network 
and customer portfolio boosted Orange’s 2007 revenues by 24% 
to more than 1.2 billion euro. The company has said it plans 
investments of 200 million euro this year. Its customers topped 
10 million in the country of 21.5 million people in early March. 
Orange’s main rivals are the UK wireless giant Vodafone and 
Greek Cosmote’s local divisions in one of the most dynamic mobile 
telephony markets in South Eastern Europe.
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shrinking since 2003 and in 2007 it 
dropped to 4.1% from 5.2% a year 
earlier. The infl ation for the same 
period rose to 6.6%, above NBR’s 
target of 2.8%-4.8%. 

The volume of foreign investment 
decreased by 21% on the year to EUR 
7.14 bln in 2007, most of which was 
directed to the manufacturing sector. 
Despite the decline, Romania ranked 
2nd in terms of FDI in 2007 among 
the EU8+2 member states. In 2006 
the country attracted EUR 9.06 bln of 
FDI, up 73.9% year-on-year. Direct 
investment in Romania’s industrial 
sector represented 44% of FDI in 
2006, followed by the fi nancial and 
insurance services, which accounted 
for 22.2% of FDI. In 2006 the three 
largest investors in Romania were 
Austria, which injected 23% of the 
overall FDI, the Netherlands with 
17.1% and Germany with a share of 

10.1%. The municipality of Bucharest 
attracted 64.3% of the overall foreign 
investment in 2006. 

The average gross monthly salary 
in Romania kept the upward trend 
marked since 2003 and in 2007 it 
recorded a 13.3% increase year-on-
year to EUR 288.90.

In the fi rst year of its EU membership 
Romania experienced some 

diffi culties with the budget defi cit, 
further affected by the weak national 
currency. Besides, Romania is to 
curb infl ation, which endangers the 
country’s euro zone accession in 
2014. 

Strong levels of foreign investment 
and local consumption boosted 
Romania’s economic growth in the 
recent years, yet in 2008 there are 
worries about overheating. 
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MACROECONOMIC TRENDS 

 2007 2006 2005 2004 2003

GDP (EUR bln) 112.10 101.88 78.37 40.05 38.87

GDP growth rate (%) 6.0 7.9 4.2 8.5 4.9

Composition of GDP by sectors

Agriculture: % 6.6 7.8 8.4 11.6 11.7

Industry: % 23.4 24.2 24.6 29.9 28.4

Services: % 49.6 48.7 48.8 43.3 44.6

Unemployment rate (%) 4.1 5.2 5.9 6.3 7.4

Infl ation rate (average for the period in %) 6.6 4.9 8.6 8.3 14.1

Average gross monthly salary (EUR) 388.23 326.29 266.62 203.71 179.38

EXTERNAL SECTOR 

FDI (EUR bln) 7.14 9.06 5.21 5.12 N/A

Current account (EUR bln) –17.58 –11.75 –7.80 –5.32 –3.06

Exports – FOB (EUR bln) 29.38 25.85 22.25 18.93 15.61

Imports – FOB (EUR bln) 46.96 37.60 30.06 24.25 19.56

EXCHANGE 
RATES 

2007 2007 2006 2006

(As of Dec 30,2007) (As of Dec 30,2007) Average Average

 USD 1.00 EUR 1.00 USD 1.00 EUR 1.00

Romania RON 2.4564 3.6102 2.8090 3.5245
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Macroeconomic Forecasts through 2011

Year 2008 2009 2010 2011

GDP (RON bln) 475.0 546.8 618.3 692.7

GDP per capita (USD) 6 576 N/A N/A N/A

GDP growth rate (%) 6.5 6.1 5.8 5.8

Unemployment rate (%) 4.1 4.2 4.1 N/A

Infl ation rate (average for the 
period in %) 5.4 3.6 3.0 N/A

Current Account Defi cit (EUR bln) -18.2 -20.4 -22.1 N/A
Source: Romania's Government
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C O M P A N I E SC O U N T R Y

Serbia

State-owned energy and telecommunications 
monopolies are among the biggest companies 
in Serbia in terms of  net sales revenue in 
2007. Three out of the top fi ve: Elektroprivreda 
Srbije, JP PTT Saobracaja Srbija and Telekom 
Srbija, are majority owned by the state, while 
Naftna Industrija Srbije (NIS) is wholly owned 
by the government.

(NIS) leads the ranking of the biggest 
companies in Serbia with net sales revenue of 
some 3.2 billion euro last year. Earlier this year 
the government agreed to sell a 51% stake in 
NIS for 400 million euro to Russian gas giant 
Gazprom and the sale should be wrapped up 
by the end of 2008. Gazprom will also invest a 
further 500 million euro in NIS by 2012.

NIS, which contributes around 20% of Serbia’s 
budget revenue, has said it plans to increase 
its net profi t by 12% to nine million dinars 
($170,000/107,800 euro) this year by tripling 
investments to 275 million euro and raising its 
total revenue by a third.

Diversifi ed Delta Holding group is the sole 
privately held company among the top fi ve. It 
is owned by Miroslav Miskovic, a Serbian tycoon 
who emerged in the early 1990s. It has retail 
businesses in Montenegro, Bosnia and Bulgaria. 
The group comprises insurance company Delta 
Generali Insurance; retail and wholesale trader 
of sports goods and clothing Delta Sport; 
Delta MC which represents the Italian forklift 
truck maker OM Carrelli Elevatori; and Delta 
Star which covers the business operations of 
pharmaceutical fi rm Jugohemija and outdoor 
advertising company Lea Group.

Third-ranked Elektroprivreda Srbije (EPS) is 
one of the monopolies that Serbia will have 
to partly privatise in the next few years. It 
includes 11 mining, power production and 
distribution companies. The combined installed 
capacity of Serbia’s power plants was 8,355 
megawatts in 2006.

In December last year, EPS said it planned to 
invest some 5.2 billion euro in ongoing and new 
projects over the next fi ve years. The company 
will fi nance part of the projects with electricity 
sales or through loans. One of EPS’s major 
projects is the construction of the Bistrica hydro 

power plant, for which around one billion euro 
is needed. Another 1.2 billion euro should go 
for environment protection projects.

JP PTT Saobracaja Srbija is Serbia’s oldest 
postal service system and has been set up 
166 years ago. Currently, it operates more 
than 1,500 post offi ces, some 4,000 counters 
and 3,900 employees.

Telekom Srbija, the single provider of fi xed-
line services in Serbia, plans to raise its gross 
profi t by 42% to 21.4 billion dinars in 2008. 
The company also controls some 70% of the 
domestic wireless services market through its 
unit MTS 064.

Telekom Srbija is the majority owner of 
the second-largest telecoms company in 
neighbouring Bosnia and of Montenegrin mobile 
operator MTel.

The telecoms company is one of the six state-
owned fi rms in which, according to a new 
Serbian legislation, all Serbian citizens who 
have not taken part in the privatisation of 
state-owned companies up to now and who 
have turned 18 as of December 31 are entitled 
to free shares once these companies are 
offered for sale.

Under the law, 15% of the capital of each 
company can be offered to citizens. The other 
companies on the list are NIS, EPS, fl ag 
carrier JAT Airways, Belgrade international 
airport operator Nikola Tesla and the 
country’s largest drug maker, Galenika.

power plant for which around one billion euroe p

Company name Sector Net Sales 
Revenue EUR 
(2007)

1 Naftna Industrija 
Srbije AD

Manufacture of coke, refi ned 
petroleum products and 
nuclear fuel

3 182 029 565

2 Delta Holding DOO Diversifi ed Holding 1 720 000 000

3 JP Elektroprivreda 
Srbije

Electricity, gas, steam and hot 
water supply

1 521 818 134

4 JP PTT Saobracaja 
Srbija 

Post and telecommunications 1 186 105 252

5 Telekom Srbija AD Post and telecommunications 1 039 542 356
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increase to EUR 488.97 in 2007, up 
29.5% on the year.

Serbia’s new pro-European 
government, elected in July 2008, 
committed to European Union 
integration and announced plans 
to speed up the preparation for EU 
accession by the adoption of National 
Programme for EU Integration in 

September 2008. The new cabinet’s 
basic goals include dynamic 
economic growth of 7.0% a year 
over the next four years. In line 
with the government’s economic 
policy, FDI is expected at 28% of 
Serbia’s GDP by 2012, compared to 
22% of GDP in 2008.

C O U N T R Y  O V E R V I E W

Serbia’s economic growth 
remained strong in the fi rst quarter 
of 2008 at 8.2%, above analysts’ 
expectations for 7.1%. It has 
been healthy since 2000, peaking 
at 8.4% in 2004. For the entire 
2008 the country’s economy is 
projected to grow by 6.0%, due 
to lower volumes of foreign direct 
investments (FDI) and tighter 
monetary policy of the National 
Bank of Serbia (NBS). The Serbian 
Ministry of Finance expects infl ation 
to exceed 8.5% in 2008.

In 2007 Serbia’s gross domestic 
product (GDP) marked a 7.5% 
growth on the year to EUR 
29.92 bln. Despite domestic 
political instability, the country’s 
economy beat the projections of 
the International Monetary Fund 
(IMF) and the European Bank for 
Reconstruction and Development 
(EBRD), which forecast an annual 
growth of 7.0% and 6.0%, 
respectively. The Government 
trimmed the unemployment rate 
to 18.1% in 2007, from 20.9% in 
2006, and forecast further reduction 
due to the opening of some 200,000 
jobs by 2012. Serbia almost halved 
its infl ation to 6.8% in 2007.

FDI infl ow marked a two-fold 
decrease in 2007, from USD 4.26 
bln a year earlier. Austria had the 
largest share in the structure of 
FDI, with investments totalling USD 
1.16 bln. Greece came second, 
investing USD 336.4 mln and the 
third largest foreign investor was 
Luxembourg with USD 241.5 mln. 
Norway, Greece and Germany were 
the three largest investors in 2006, 
with investments of USD 1.54 bln, 
USD 923.7 mln and USD 905.8 mln, 
respectively.

The country’s average gross 
monthly salary recorded a gradual 

MACROECONOMIC TRENDS 

 2007 2006 2005 2004 2003

GDP (EUR bln) 29.92 24.25 21.07 19.72 18.00

GDP per capita (EUR) 3,971 3,272 2,832 2,642 2,407

GDP growth rate (%) 7.5 5.7 6.2 8.4 2.5

Composition of GDP by sectors 

Agriculture: % N/A 11.1 11.9 13.7 N/A

Industry: % N/A 17.1 17.3 17.4 N/A

Services: % N/A 71.8 70.8 68.9 N/A

Unemployment rate (%) 18.1 20.9 20.8 18.5 14.6

Infl ation rate (average for the period in %) 6.8 12.7 17.3 10.1 11.7

Average gross monthly salary (EUR) 488.97 377.66 307.01 281.56 254.56

EXTERNAL SECTOR 

FDI (USD bln) 2.19 4.26 1.55 0.96 1.36

Current account (USD bln) -1.42 -2.87 -2.22 -3.96 -6.88

Exports – FOB (USD bln) 8.85 6.44 4.97 4.08 3.31

Imports – FOB (USD bln) 17.68 12.71 10.26 10.55 7.34

Gross external debt (USD bln) 24.18 17.82 13.84 12.91 12.33

increase to EUR 488.97 in 2007, up September 2008. The new cabinet’ssew

EXCHANGE 
RATES 

2007 2007 2006 2006

(As of Dec 30,2007) (As of Dec 30,2007) Average Average

 USD 1.00 EUR 1.00 USD 1.00 EUR 1.00

Serbia RSD 53.7267 79.2362 66.8171 84.0579
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MACROECONOMIC FORECASTS THROUGH 2011

Year 2008 2009 2010 2011

GDP (USD bln) 50.2 56.6 62.9 70.0

GDP per capita (USD) 6 662 7 512 8 358 9 294

GDP growth rate (%) 6 6.5 6.5 7.5

Unemployment rate (%) 18.6 17.8 16.9 15.7

Infl ation rate (average for the period in 
%) 9.7 6.9 5.5 4.5

FDI (EUR bln) 2.2 3.2 3.3 3.3
Source: Serbia's Government
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Dragan Filipovic, 
General Manager of 
Delta M Group.

Your largest company is Delta M 
Group, active in retail, agriculture, 
real estate – was that the fi rst 
company in the holding and why 
did you chose to start with this 
type of business?

 DELTA M Group is the largest company 
within DELTA HOLDING. Delta M 
comprises the following different 
business sectors: food retail, real 
estate, agrobusiness, consumer goods 
distribution, import and distribution 
of cars (including FIAT, ALFA, LANCIA 
BMW and HONDA), food industry 
(including water production, and the 
processing of meat, fl our and pasta) 
and fi nancial and brokerage services. 
When the company was founded in 
the early 1990s, the initial business 
consisted of export and processing of 
frozen fruit, export of lumber, banking, 
agrobusiness and the consumer goods 
distribution. Only at the start of 2000 
did we begin with the food retail 
business and in December 2000 we 
opened the fi rst Maxi Supermarket in 
Serbia. 

Today, we have 350 retail stores in 
Serbia and 50 in the broader region 
(including Bosnia and Herzegovina, 
Bulgaria, Montenegro and Albania). In 
2005 we expanded into the real estate 
business, aspiring to become a regional 
leader in this sector too. In parallel, we 
gained strength in the consumer goods 
and agrobusiness sectors. At present, 
all the companies within Delta M still 

I N T E R V I E W

have potential for strong future growth, 
both in Serbia and the broader region.

What helped your company turn 
into one of the major private fi rms 
not only in Serbia but in the region?

A large part of our success came from 
our early ambition to become a regional 
triumph and not only look to the limits 
of Serbia.  Today, to be successful, 
business must look beyond national 
borders to achieve success within 
them.  The future belongs to regional 
leaders and Delta M Group is certainly 
among them, with Delta Maxi as the 
fl ag-ship company. In 2009, Delta Maxi 
will have retail stores in the markets 
of 7 different countries (Serbia, Bosnia 
and Herzegovina, Montenegro, Albania, 
Bulgaria, Ukraine and Belarus). We 
have similar ambitions in the real estate 
sector and plan to invest 2.8 billion 
EURO in the construction of GBA in the 
following four years. 

What are Delta’s further plans for 
regional expansion?

By the end of 2012, we plan to 
consolidate our position in the region 
(ex-Yugoslav countries) and to stabilise 
and organise our retail business in 
Ukraine and Belarus.  After this has 
been done we want to further develop 
our network in Central and Eastern 
Europe.  This will most probably 
been undertaken through a series of 
acquisitions.

What are your company’s mid-term 
and short-term goals?

 Our main short-term goal is to 
consolidate our position in the food 
retail market.  The mid-term goal will 
be an IPO which we hope to undertake 
in the next few years.  

5. How would you describe your 
position on the SEE market?

We believe that Delta M Group is the 
fastest growing company in the SEE 
region with plenty of potentials for 
future growth. We are proud to say that 
we can serve as an example to other 
companies in the region and help drive 
economic growth and stability 

Which achievements of the holding 
do you consider as greatest success 
in the company’s development?

Our biggest success is the 
development of our DELTA MAXI retail 
network.  We measure this success 
not only by the number of retail stores 
opened, but also by the innovations 
introduced in the sector of food retail 
and high quality standards. Today, 
DELTA MAXI can be compared and is 
capable to successfully compete with 
any modern European retailer.

Is the fact that Delta’s homeland 
is contradictory Serbia a 
challenge, an advantage or a 
minus for you? Why?

Our domestic market is the main 
market for us today. No company 
has become a regional player without 
fi rstly becoming the leader in its own 
market. We raise the local standard of 
living with high quality products and 
services and believe that Serbia has 
already passed its most challenging 
years for economic development. 
In the years to come, we expect 
further stabilisation of political and 
economic issues, and continuation of 
accession procedure with EU towards 
full membership.  This will help Serbia 
to sustain high GDP growth, further 
reduction of unemployment, and 
increase of FDI confi dence. Serbia has 
a great potential and we are happy 
that DELTA M GROUP, as the largest 
and most successful private company 
in the country, recognizes these huge 
opportunities and has the knowledge 
and ability for further development 
and success.

How would you put in one 
sentence your experience of doing 
business on the Balkans?

In order to be successful, you must 
have clear goals, high ambitions 
and continuously innovate in your 
everyday work, you have to learn 
constantly and move the borders of 
your knowledge to stay ahead of the 
competition by getting up earlier and 
going to bed later than the others!
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C O U N T R Y C O U N T R Y  O V E R V I E W

Company 
name

Sector Net Sales 
Revenue EUR 
(2007)

1 Petrol d.d. Manufacture of 
coke, refi ned 
petroleum 
products and 
nuclear fuel

1 934 263 649

2 Poslovni 
Sisitem 
Mercator d.d. 

Wholesale trade 
and commission 
trade, except of 
motor vehicles 
and motorcycles

1 702 733 545

3 Revoz d.d. Manufacture 
of transport 
equipment

1 247 671 000

4 Holding 
Slovenske 
Elektrarne 
d.o.o. 

Electricity, gas, 
steam and hot 
water supply

921 176 077

5 Merkur d.d. Wholesale trade 
and commission 
trade, except of 
motor vehicles 
and motorcycles

913 649 683

Slovenia

Slovenia is one of the smallest countries in southeastern 
Europe, but its fi ve largest companies rank in the fi rst 
quarter of the Top 100 enterprises in the region in terms 
of net sales. Two of them, fuel trader Petrol and food 
retailer Mercator, are among the fi rst  10 on the list.

The high scores of the enterprises from the Alpine state of 
two million people is  no surprise. Slovenia, the wealthiest 
among the southeatsern European countries by GDP per 
capita, was the fi rst of them to enter the European Union, in 
2004, and the eurozone, in 2007. 

The Slovenian companies prosper from their strong footholds 
at home and abroad. The tiny domestic market has forced 
them to seek expansion abroad, primarily in other countries 
of former Yugoslavia, betting on their reputation built during 
the decades when Slovenia was part of the Socialist federation. 
An aggressive expansion in southeatsern Europe boosted the 
fi nancial results of Petrol, Mercator and hardware goods retailer 
Merkur, and propelled them close to the top of the ranking list. 

The prevailing Slovenian ownership in the country’s fi ve 
best performing companies is typical of the whole Slovenian 
economy. Big foreign investors, however, are not absent. The 
country’s only car manufacturer, Revoz, is the Slovenian unit of 
France’s Renault. The company was Slovenia’s biggest exporter 
in 2007 with exports worth 1.2 billion euro. 

The fourth ranked company, Holding Slovenske Elektrarne 
(HSE), and its subsidiaries produce over two-thirds of the 
country’s electricity. Although it sells most of its output at 
home, HSE is becoming increasingly successful on the broader 
European electricity market with operations in Italy, Croatia, 
Serbia, Bulgaria, Romania and the Czech Republic. 

Thinking about expansion abroad, Slovenian companies 
are already looking further east to EU newcomers Bulgaria 
and Romania. Acquisitions abroad are also on the agenda. 
Slovenian companies not only target companies in the region 
but are stting foot in Western Europe. 

Earlier this year Slovenian household appliances 
manufacturer Gorenje bought 100% of Dutch peer 
ATAG Europe B.V. for 130 million euro. One of the few 
independent generic drug makers in the world, Slovenia’s 
Krka, made its fi rst ever acquisition last year, of German 
drug maker TAD Pharma, which Krka considers as 
a milestone in its history. Krka is now seeking new 
takeover targets, not only in Europe, ready to spend up 
to 1.5 billion euro. 

 Further expansion and acquisitions abroad promise robust 
growth and higher rankings of Slovenian companies in the 
coming years.

Slovenia’s accession to the European Union 
has had a positive impact on the country’s 
economy. The country adopted the Euro as 
the national currency on January 1, 2007 and 
the transition went smoothly as the population 
and economy adjusted gradually to the new 
currency.

Slovenia’s Gross Domestic Product (GDP) is 
expected to increase by 6.0-7.0% a year in the 
period 2009-2013, according to the International 
Monetary Fund. For 2008 GDP growth is 
projected to slow down to 4.0%, despite the 
10.7% year-on-year increase to EUR 8.497 bln, 
recorded in the fi rst quarter of 2008. In 2007 
GDP rose by 6.1% on the year, due to steady 
growth in foreign trade and investments, as well 
as the infl uence of the Euro zone economy. It 
was a record-high growth since the country’s 
independence in 1991, exceeding signifi cantly 
the Euro area average growth of 2.6%. 

In the fi rst quarter of 2008 gross fi xed capital 
formation went up strongly mainly due to 
increased investments in the real estate sector. 
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MACROECONOMIC TRENDS 
 2007 2006 2005 2004 2003
GDP (bln EUR) 33.542 30.448 28.244 26.678 24.716
GDP per capita (EUR) 16,569 15,146 14,098 13,355 12,380
GDP growth rate (%) 6.10 5.70 4.10 4.40 2.80

Composition of GDP by sectors
Agriculture: % 1.80 2.00 2.10 2.40 2.20
Industry: % 27.50 27.00 26.40 27.00 27.50
Services: % 55.30 55.60 55.60 54.80 54.30
Gross fi xed capital formation (real) % y/y 17.80 9.90 0.40 10.50 10.20
Infl ation rate (average for the period in %) 5.60 2.80 2.30 3.20 4.60
Unemployment rate (%) 4.90 6.00 6.60 6.30 6.70
Gross average monthly salary (EUR) 1,285 1,208 1,157 1,104 1,057
Industrial output (real) % y/y 6.20 6.10 3.40 5.50 1.40

EXTERNAL SECTOR 
FDI (mln EUR) 1,073 512 473 295 138
Current account (mln EUR) -1,641 -857 -561 -720 -196
Current account (in % of GDP) -4.90 -2.80 -2.00 -2.70 -0.80
Exports – FOB (bln EUR) 19.777 17.028 14.599 12.933 11.417
Imports – CIF (bln EUR) -21.441 -18.179 -15.625 -13.942 -11.960
Gross external debt (bln EUR) 34.358 24.034 20.507 15.343 13.225

Macroeconomic Forecasts through 2013

The overall economic growth also led to a 
rise in the average gross wage and a drop in 
unemployment, which fell to 4.9% in 2007 from 
6.7% in 2003.

Infl ation, which slowed down in the fi rst months 
of 2007, rose in the middle of the year and ended 
at 5.6% for the entire 2007. For January to July 
2008 consumer prices grew by 4.1%, driven by 
increased prices of food, fuels, energy and tourist 
services and the Government expects the annual 
infl ation at 4.0% in 2008.

The current account defi cit almost doubled in 
2007, affected by the negative foreign trade 
balance. In the fi rst quarter of 2008 the current 
account gap stood at EUR 616.5 mln, compared 
to EUR 260.6 mln a year earlier, attributed to 
a drop in exports and increased prices on the 
international markets.

The foreign direct investments (FDI) in the fi rst 
quarter of 2008 rose by 65.3% year-on-year, 
totalling EUR 309 mln. In 2007 FDI marked a 
two-fold increase compared to 2006 when FDI 
grew by 8.3% on the year.

EXCHANGE RATES 
2007 2007

(As of Dec 30,2007) (As of Jan 1,2007)

 USD 1.00 USD 1.00 

EUR Slovenia 1.4721 1.3170

Year 2008 2009 2010 2011 2012 2013

GDP (bln EUR) 36.207 38.392 41.057 43.921 46.989 50.246

Infl ation rate (average for the period in %) 3.95 2.37 2.37 2.37 2.37 2.37

Current account (% of GDP) -4.84 -4.91 -4.71 -4.49 -4.39 -4.10

Source: IMF
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Marko Kryžanowski,
Management Board 
Chairman 
of Petrol Slovenia

What is the biggest success in the 
history of your company?

The fact that Petrol Group is the biggest 
Slovenian energy group, the largest 
group what concerns revenues,  the 
largest importer, and also one of the 
largest trading companies providing 
Slovenia with the strategic supply of oil 
and other energy products is a success 
for which we have been striving from 
the beginning of our establishment. 
To be the leading company on the 
domestic market and at the same time 
act as reliable and successful regional 
partner is a success which is every 
company’s dream. We are covering four 
accordant and synergic business areas 
– oil, gas, energy, ecology - which all 
together represent key directions of 
developed world and are adapted by all 
worlds’ oil-energy companies and we 
are proud that we can take position by 
their side. 

How do you estimate the position 
of your company on the market of 
southeastern Europe? What are 
your advantages on this market?

With reliability, well considered organic 
growth, unconditional respect of the 
nature and strategic presence with 
growing network of 416 service stations 
in fi ve countries, Petrol Group has 
strengthened its position on the market 
of southeastern Europe, where we are 
actually acting as one of the leading 
energy groups. Strongest market 
position in Slovenia, stable fi nancial 
situation, contemporary and dispersed 
trade network, high concentration of 
knowledge of employees, company’s 
high reputation and mastering of 
business processes are defi nitely those 
attributes with which Petrol Group can 
compete with  the biggest regional and 
international energy companies. 

What diffi culties you face on the 
Southeastern European market and 
how do you overcome them? 

The fact is that market of southeastern 
Europe is very specifi c. And for this 
reason - high ethical standards, hard 
work and careful networking are very 

important if you want to operate and 
survive on this market. Petrol Group 
understands the specifi cs of the 
market and also has good network of 
people, as well as good network of 
local companies. Our advantages on 
the market of southeastern Europe 
- familiar language, similar cultural 
circle and historical background, large 
network of friends - are actually a 
guarantee for our success. 

How do you estimate the potential 
for development of your company 
in the next few years? 

With its development strategy, Petrol 
Group is leaning above all on own 
competitive advantages and bid inner 
developmental potential. By this, 
Petrol Group is resulting from key 
synergy effects among all activities 
of the group, world trends, strategic 
directions which are being followed 
by world’s best energy companies. 
Uniting processes on one side and 
diversifi cation of business on the other 
hand are indubitably processes, which 
Petrol Group will also follow in the 
future. These processes will enable 
even faster regional development 
and growth of business and will, in 
the following years, place us among 
European topmost offerer of complete 
energy-ecological products. 

What are the biggest aims you 
want to achieve in the next few 
years? 

Vision of Petrol Group is to become a 
top-level offerer of complete energy 
and ecological services. Petrol will be 
even more so - known in Slovenia and 
southeastern Europe as one of the 
most modern, the most dynamic and 
trustworthy and long-term oriented 
energy companies. Our development 
in the future is based on intensive and 
effective strategies of expansion on 
new markets.

I N T E R V I E W
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I N D U S T R I A LI N D U S T R I A L I N D U S T R Y  O V E R V I E W

Oil and gas are crucial for the development of the 
economies of all the countries in southeastern 
Europe (SEE), most of which are net energy 
importers.

The oil and gas sector generated between 3.0% 
and 11% of the SEE countries’ gross domestic 
product (GDP) in 2006. In Romania the sector 
contributed around 11% of the GDP, while in 
Slovenia its share in GDP was 2.1% in 2006.

Croatian oil and gas company Ina-Industrija 
Nafte D.D. (Ina) was the leader in the oil and gas 
sector of SEE TOP 100 last year. Hungarian oil 
producer and refi ner MOL Magyar Olaj- es Gazipari 
NyRt owns 25% of Ina. Ina’s net sales revenue 
represented 89% of the total value of Croatia’s oil 
and gas sector in 2006 and 9.8% of the country’s 
GDP in 2007.

All the SEE countries import crude oil and natural 
gas mainly from the Russian Federation to 
meet local demand. Yet, production of natural 
gas in Romania and Croatia outweighs those 
countries’ gas imports. European energy majors 
like Austria’s OMV AG, Gaz de France (GdF) and 
Germany’s E.ON AG had estimated the potential of 
the oil and gas sector in SEE and had entered the 
region’s market through the privatisation of 

Oil & Gas

The three largest companies in the SeeNews Top 100 
ranking - Croatia’s Ina Industrija Nafte, Romania’s 
Petrom and Serbia’s Naftna Industrija 
Srbije (NIS) - all operate in the oil and gas sector, 
which has only been partly privatised so far.

Most of the companies active in the sector are 
currently undergoing modernisation, pouring billions 
of euros into technological and structural upgrades to 
save costs and meet international standards.

Ina Industrija Nafte is investing $1.1 billion to 
modernise its two oil refi neries in the next three 
years, and Petrom is in the middle of a large-scale 
restructuring of its operations.

Ina Industrija Nafte is the sole company holding 
concession rights for exploration and exploitation 
of oil and gas reserves in Croatia. It holds a strong 
position in the wholesale and retail of oil products. 
The company also has exploration activities in Angola, 
Egypt and Syria, among others.

Petrom, majority-owned by Austria’s OMV, has oil and 
gas reserves of 940 million barrels of oil equivalent, 
a maximum refi ning capacity of  eight million metric 
tonnes per year, some 600 fi lling stations in Romania 
and 260 fi lling stations in Moldova, Bulgaria and 
Serbia. 

State-owned Naftna Industrija Srbije contributes 
around 20% of Serbia’s government budget revenue. 
A deal for the sale of 51% of the company to Russia’s 
Gazprom is pending ratifi cation by Serbia’s parliament 
in September. The company’s production facilities 
have not been upgraded since the early 1990s. Some 
of them were seriously damaged during the NATO air 
strikes on Yugoslavia in 1999.

The SEE region is crucial for the supply of Russian and 
Caspian oil and gas to western Europe because of its 
geographic location. Several oil and gas pipelines are 
at various stages of development.

The fast growing economies of SEE, which rely mainly 
on Russian oil and gas, need diversifi cation of their 
energy supplies to ensure sustained growth. 

Among the SEE countries only Croatia, Romania, 
Serbia and Albania have their own oil production. EU 
member Romania has the largest oil and gas reserves 
in southeastern Europe.

Company Country Net Sales 
Revenue EUR 
(2007)

1 Ina-Industrija Nafte 
D.D.

Croatia 3 708 056 552

2 Petrom SA Romania 3 402 686 391

3 Naftna Industrija 
Srbije AD

Serbia 3 182 029 565

4 Petrol d.d. Slovenia 1 934 263 649

5 Lukoil Bulgaria EOOD Bulgaria 1 861 074 838

6 Rompetrol Rafi nare SA Romania 1 775 978 894

7 Distrigaz Sud SA Romania 890 532 380

8 Petrol AD Bulgaria 711 372 665

9 Bulgargaz EAD Bulgaria 665 073 140

10 JP Srbijagas Serbia 601 842 920
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SEE Oil and Gas Sector Share in GDP* 

Country % of GDP

Bosnia and Herzegovina 3.4

Bulgaria 8.2

Croatia 10.1

Macedonia 3.3

Moldova 5.3

Romania 11.0

Serbia 6.1

Slovenia 2.1

*The fi gure is for 2006.  Source: 
The countries’ statistical institutes

or three years. Although most of the state-
owned companies in the region were privatised, 
some governments are reluctant to give up 
their participation in the de-facto monopolies 
such as Ina, NIS, Bulgargaz EAD and Serbia’s 
gas company Srbijagas.

In some of the SEE countries the sector is still 
underdeveloped but with the launch of Nabucco 
and Russian-backed South Stream projects 
intensive investment in the region could be 
expected. European countries are forecast to 
increase their dependence on Russian oil and 
gas by 2030. However, the situation could be 
benefi cial for SEE sector companies, in case 
they modernise their transit networks and 
negotiate favourable transit tariffs. 

local companies. Russian gas giant Gazprom 
OAO also was a bidder in the privatisation of 
several oil and gas companies in SEE.

In the last four years the oil and gas sector 
in SEE has gradually recovered thanks 
to extensive foreign investments and fi nancial 
aid extended by the European Bank for 
Reconstruction and Development (EBRD) and 
the European Investment Bank (EIB).

 Besides, the establishment of the Energy 
Community in 2005, which encompasses all SEE 
countries, is a step forward to the creation of a 
Common Energy Market, which would enhance 
the cooperation among the SEE countries. 
Bulgaria’s Bulgargaz EAD and Romania’s 
Transgaz SA are among the shareholders in 
EU-backed pipeline project Nabucco designed to 
carry Caspian gas via Turkey, Bulgaria, Romania 
and Hungary to Western Europe.

Croatia‘s Ina ranked 1st in terms of net sales 
revenue in the SEE oil and gas sector in 2007 
with a net sales revenue of EUR 3.70 bln. 
Romanian oil company Petrom SA positioned 
2nd, with a net sales revenue of EUR 3.4 bln, 
ahead of Serbia’s oil monopoly Naftna Industrija 
Srbije (NIS), which ended 2007 with a net 
sales revenue of EUR 3.18 bln. The combined 
2007 net sales revenue of the three companies 
totalled EUR 10.28 bln, or 54.8% of the 
overall revenue of the SEE oil and gas sector in 
2007. 

In compliance with the EU Directive 2003/55/
ЕС concerning common rules for the internal 
market of natural gas, SEE sector companies 
committed to unbundle their activities. Eurogas 
- the European Union of the Natural Gas 
Industry considers cross-border cooperation 
in the regional gas activities as one of the key 
features in the development of the common 
gas market. The SEE region is of strategic 
importance for the transit of Russian gas to 
Western Europe.

Shares in half of the SEE oil and gas companies 
are traded on the local stock exchanges, 
including Ina and Petrom. Others, such 
as Bulgargaz EAD, consider going public in two 
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Power Generation 
& Distribution

At fi rst glance the ranking may suggest that size 
does not matter in the power sector in southeastern 
Europe, because the companies from smaller countries 
are way ahead from companies from larger states.

For instance, HSE power utility from Slovenia, 
population 2.0 million, is higher in the ranking than 
Transelectrica, a company from Romania, population 
21.5 million.

The region has its specifi cs and the ranking represents 
a snapshot of the sector at the end of 2007, a very 
hard year for the region against the backdrop of rising 
oil and food prices, and acclerating pressure from the 
global credit crunch.

Another important aspect is that the top-ranked 
companies are former or current state-owned 
monopolies, while the operations of companies lower 
down in the ranking are restricted to a certain fi eld 
or a region. Power utility EVN Bulgaria EAD and 
Croatian power transmission equipment manufacturer 
Dalekovod are the sole privately held companies in the ranking.

Power companies in the region had to cover rising consumption, using outdated equipment and 
struggling with high input costs last year. This combination has led to record-high output in 
some countries like Serbia  but has reduced profi ts and even pushed some fi rms into the red.

Serbia’s EPS, the largest company in the key ex-Yugoslav republic of 7.5 million people in 
terms of assets and staff, generated an all-time high 38.897 GWh of electricity in 2007 when 
the country recorded an all-time high consumption of 37.785 GWh.

EPS saw its costs more than doubling to 243.1 billion dinars in 2007 and although the company 
had the highest sales revenue in the region, it turned to a 99.6 million dinar ($1.91 million/1.3 
million euro) loss from 16.8 million dinar profi t in 2006.

The second-ranked Hrvatska Elektroprivreda also had an all-time high revenue of 10.8 billion 
kuna ($2.2 billion/1.5 billion euro ) last year, up 5.5% from 2006, but its net profi t was 
reduced to around a tenth of the 2006 fi gure, 26 million kuna versus 241.9 million kuna. 
The profi t slumped, as in the case of EPS, due to increased input costs and unfavourable 
hydrological situation. 

Bulgaria’s NEK, once the largest electricity exporter in the region, ranks third in terms of sales 
revenue, but had the highest profi t among the top three fi rms with a 5.6% rise to 34 million 
levs ($26.9 million/17.3 million euro).

Bulgaria‘s electricity exports fell sharply after the country closed a second pair of 440-
megwatts (MW) reactors at its Kozloduy nuclear power plant, ranked eighth in the table, in 
order to join the European Union in 2007. Kozloduy now operates two reactors of 1,000 MW 
each. The country closed down the fi rst pair of 440 MW reactors at Kozloduy in 2002.

The profi tability of the top three companies in the ranking also were heavily infl uenced by 
government policies aimed at harnessing electricity price hikes in order to avoid social unrest.

es

ts 

g 
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Company Country Net Sales 
Revenue EUR 
(2007)

1 JP Elektroprivreda Srbije Serbia 1 521 818 134

2 Hrvatska Elektroprivreda D.D. Croatia 1 476 492 093

3 Natsionalna Elektricheska 
Kompania EAD

Bulgaria 1 244 969 655

4 Holding Slovenske Elektrarne 
d.o.o. 

Slovenia 921 176 077

5 Compania Nationala De 
Transport A Energiei Electrice - 
Transelectrica SA

Romania 641 045 801

6 EVN Bulgaria EAD Bulgaria 405 658 979

7 JP Elektroprivreda BiH d.d. Bosnia and 
Herzegovina

370 160 964

8 AETs Kozloduy EAD Bulgaria 305 172 229

9 Elektro Ljubljana d.d. Slovenia 267 224 600

10 Mepso AD Macedonia 256 263 317

Note: Please note that the Power Generation & Distribution ranking has 
been revised to refl ect correct calculation of Bosnian's companies' net 
sales revenue in euro.
Bosnia's JP Elektroprivreda HZ-Hegceg - Bosne d.d. has been dropped, 
while Macedonia's Mepso AD has been added at the bottom of the 
ranking
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Power industry is a key 
sector of the economy for the 
countries of southeastern Europe 
(SEE), which are striving to reshape 
their economies after decades of 
centralised planning and join the 
European Union.

The 2007 winner in the ranking of 
the SEE TOP 10 Electricity companies 
is Serbia’s Javno Preduzece 
Elektroprivreda Srbije (JP EPS), which 
generated 5.0% of Serbia’s GDP in 
2007.

Since 2005 the countries of SEE 
have been cooperating for the 
establishment of a regional electricity 
market (REM). The foundation of the 
Energy Community in 2005 improved 
the coordination between the countries 
in their alignment to the standards, 
imposed by EU Directive 96/92/EC 
concerning common rules for the 
internal market in electricity.

The share of the electricity sector in 
the GDP of the SEE countries varied 
between 3.0% and 11% in 2006. 
In Romania the sector generated 
around 11% of the country’s GDP, 
while in Slovenia the share was 2.1% 
in 2006.

JP EPS topped the ranking in the 
SEE electricity sector in 2007 with a 
net sales revenue of EUR 1.52 bln. 
Croatia’s state-owned electricity 
company Hrvatska Elektroprivreda 
(HEP) was second with a net sales 
revenue of EUR 1.47 bln and Bulgarian 
power grid operator Natsionalna 
Elektricheska Kompania EAD ended 
2007 with a net sales revenue of EUR 
1.24 bln, which positioned it third in 
the ranking.

In 2007 the top three electricity 
companies generated 54.4% of the 
overall net sales revenue of the 
included electricity sector companies.

The greatest problem in the sector 
in 2007 seemed to be the ageing 

transmission infrastructure and 
generation capacities. Therefore, 
the countries’ governments need to 
encourage investment in the sector.

German power major E.ON AG has 
already stepped on the electricity 
markets of Bulgaria and Romania, 
other large power companies have 
also shown interest in the regional 
market. In SEE electricity is generated 
mainly by thermal power plants (TPP), 
while the hydroelectric power plants 
(HPP) and the cogeneration plants are 
less popular.

Bulgaria, Romania and Serbia have 
the largest coal industries in SEE, 
yet in 2006 and 2007 the countries 
started several HPP projects to make 
use of their water resources. Along 
with that alternative energy projects, 
particularly wind parks, are gaining 
popularity all over the region.

German wind power company WPD 
Group, U.S. energy company AES and 
Japan’s Mitsubishi Heavy Industries 
launched their projects in Bulgaria in 
2007, whereas Spanish green energy 
producer Iberdrola and Portuguese 
Eviva Energy unveiled cooperation 

plans with Romanian state-owned 
hydro power company Hidroelectrica 
for the construction of wind parks in 
2008. 

Croatian transmission equipment 
producer Dalekovod d.d and Bulgarian 
power distributor EVN Bulgaria EAD 
are the only private companies 
among the ten companies in the SEE 
electricity sector ranking. Despite their 
state ownership half of the companies, 
including HEP, are listed on the local 
stock exchanges.

In 2007 electricity prices in SEE almost 
doubled, propelled by the constant 
power defi cits in the region. Except 
for Bulgaria, Bosnia and Herzegovina, 
and Romania, all other SEE countries 
are net electricity importers. 
Therefore, the implementation of 
alternative energy projects in more 
countries from the region and boosting 
the energy effi ciency are needed. 
The region’s power potential is still 
underdeveloped 
and the governments there are 
committed to change this by drafting 
ambitious energy strategies for the 
following years.

SEE Electricity Sector Share 
in GDP* 

Country % of GDP

Romania 11.0

Croatia 10.1

Bulgaria 8.2

Serbia 6.1

Moldova 5.3

Bosnia and 
Herzegovina 3.4

Macedonia 3.3

Slovenia 2.1

*The fi gure is for 2006. Source: The countries’ 
statistical institutes
*T
st

Forecast Capacity of SEE 
Countries (GWh)

Country 2010 2020

Bulgaria 9.40 9.44

Serbia 7.83 8.31

Romania 13.42 16.57

Bosnia and 
Herzegovina 3.54 4.22

Croatia 4.27 5.03

FYR Macedonia 1.70 2.79

UNMIK 0.91 2.12

Albania 2.30 3.26

Montenegro 0.86 1.41

SEE Total 44.22 53.16

Source: The European Union’s CARDS 
programme for the Balkan region
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Telecom

The telecoms market in southeast Europe has two 
distinct features – state-owned telecoms are slated 
for privatisation and bourse listing, and size is not all 
that matters in terms of revenue.

Romania’s two dominant mobile operators that are 
of Orange and Vodafone, respectively are split in the 
table by Croatian blue chip T-HT and Serbia’s majority 
state-owned postal service, PTT Srbija. 

Orange Romania, owned by France Telecom, had 
close to 10 million customers at the end of 2007, 
while the Romanian arm of British wireless giant 
Vodafone had some 8.9 million clients, so each of 
them had more subscribers than the population of 
either Serbia or Croatia, 7.5 million and 4.4 million 
people respectively.

T-HT, a former Croatian fi xed-line monopoly now 
majority-owned by Deutsche Telekom that also operates a mobile 
arm, however had larger revenues than Vodafone Romania thanks 
to its dominant market positions.

T-HT plans to sell later in 2008 its minority stake in Bosnian 
telecoms company HT Mostar.

The fi fth ranked, Serbia’s majority state-owned Telekom Srbija, 
is one of the six companies, in which adult Serbian citizens who 
have not taken part in the privatisation of state-owned assets so 
far are entitled to free shares once these companies are offered 
for sale.

Telekom Srbija is the majority owner of the second-largest 
telecoms company in neighbouring Bosnia and of the newest 
mobile operator in Serbia’s southern neighbour Montenegro, MTel. 
Telekom Srbija will next year list simultaneously on the London 
Stock Exchange and the Belgrade Stock Exchange.

The sixth ranked state-owned Romanian fi xed-line operator, 
Romtelecom, has postponed for 2009 its planned bourse listing due 
to unfavourable market conditions.

Slovenia’s  largest mobile phone operator Mobitel and the blue chip 
Telekom Slovenije occupy the bottom of the list. The two companies 
operate in the most mature market in southeastern Europe, a 
country of just two million people.

I N D U S T R Y  O V E R V I E W

The biggest telecommunications markets in Southeastern 
Europe (SEE) include Romania, generating 19% of the 
overall SEE telecommunications revenue, Croatia with 
10.1% and Bulgaria with 7.9% of the total.

The Romanian telecommunications market registered 
a 30% annual increase in its revenue to EUR 4.1 bln in 
2007, according to a report of market research company 
Polish Market Review Ltd. The mobile telephony segment 
totalled EUR 2.66 bln, the fi xed-line segment amounted to 
EUR 1.15 bln and the Internet services generated EUR 300 
mln. The number of subscribers in the Romanian mobile 
telephony sector is projected to rise to 27 million by 
2012, while the mobile penetration rate is seen at 120%, 
compared to 106.2% at end-2007.

In Croatia the telecommunications industry generated a 
HRK 15.1 mln revenue in 2007, up from HRK 14.2 mln in 
2006. The market recorded an increase in the broadband 
segment, which is expected to further grow to 770,000 
subscribers and a penetration rate of 17.3% by 2012, from 
85,000 subscribers and an 8.6% penetration rate in 2007.  

The Bulgarian telecommunications market is forecast 
to expand by 7.0% to 10% on the year in 2008, while 
in 2007 it rose by 25% on the year to EUR 2.0 bln, 
according to the Bulgarian Communications Regulation 
Commission. The combined sales of the three Bulgarian 
mobile operators accounted for 59% of the overall sales 
of telecommunications services in Bulgaria in 2006. The 
revenue from mobile telephony increased by 19% on 
the year to EUR 920 mln, while the fi xed-line telephony 
declined by 8.0% to EUR 399 mln in 2006. 

The SEE telecommunications industry increased by 1.6% 
on the year to EUR 19.5 bln in 2006, accounting for 3.4% 
of the region’s overall Gross Domestic Product (GDP), 
according to a report on SEE, excluding Slovenia and 

I N D U S T R I A L
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Company Country 
Net Sales 
Revenue EUR 
(2007)

1 Orange Romania SA Romania 1 234 000 000

2 Ht - Hrvatske Telekomunikacije 
D.D. Croatia 1 206 531 323

3 JP PTT Saobracaja Srbija Serbia 1 186 105 252
4 Vodafone Romania SA Romania 1 122 000 000
5 Telekom Srbija AD Serbia 1 039 542 356
6 Romtelecom SA Romania 871 900 000

7 Bulgarian Telecommunications 
Company AD Bulgaria 526 797 830

8 Vipnet D.O.O. Croatia 514 200 000
9 Mobitel  d.d. Slovenia 433 084 373

10 Telekom Slovenije d.d. Slovenia 399 629 877

Note: Please note that the Telecoms ranking has been revised to refl ect correct 
calculation of Bosnian's companies' net sales revenue in euro. Bosnia's BH Telecom 
d.d. has been removed, while Telekom Slovenije d.d. has been added at the 
bottom of the ranking.



Country Company Majority Shareholder

Albania

Albtelecom Sh.a.
76.00% - Cetel A.S. 
(Turkey)

Albanian Mobile 
Communications Sh.a.

85.00% - Cosmote Mobile 
Telecommunications S.A. 
(Greece)

Vodafone Albania Sh.a.
51.00% - Vodafone Group 
PLC (UK)

Bosnia 
and  
Herze-
govina

JP BH Telecom d.d. 90% - State

Telekom Srpske a.d.
65.01% - Telekom Srbija 
a.d. (Serbia)

JP HP Hrvatske 
Telekomunikacije d.o.o. 50.01% - State

Bulgaria

Bulgarian 
Telecommunications 
Company AD

94.00% - NEF Telecom 
Bulgaria OOD (Bulgaria)

Mobiltel EAD

100.00% - 
Mobilkom Bulgarien 
Beteiligungsverwaltungs 
GmbH (Austria)

Cosmo Mobile Bulgaria 
EAD

100.00% - Cosmote Mobile 
Telecommunications S.A. 
(Greece)

Croatia

Hrvatske 
Telekomunikacije d.d

51.00% - Deutsche Telekom 
AG (Germany)

Tele2 d.o.o. 51.00% - Tele2 AB (Sweden)

VIPNet d.o.o.
100.00% - Telekom Austria 
AG (Austria)

Montenegro

Crnogorski Telekom 
a.d.

76.53% - Magyar Telekom 
Plc (Hungary)

M:tel d.o.o.
51.00% - Telekom Srbija 
a.d. (Serbia)

Promonte GSM d.o.o.
100.00% - Telenor ASA 
(Norway)

Romania

Romtelecom S.A. 51.00% - OTE S.A. (Greece)

Orange Romania S.A.
100.00% - Orange S.A. 
(France)

Cosmote Roma-nian 
Mobile Telecom-
munications S.A.

100.00% - Cosmote Mobile 
Telecommunications S.A. 
(Greece)

Serbia

Telekom Srbije a.d.
80.00% - PE PTT Traffi c 
Srbija (Serbia)

Telenor d.o.o.
100.00% - Telenor ASA 
(Norway)

VIP Mobile d.o.o.

100.00% - Mobilkom CEE 
Beteiligungsverwaltung 
GmbH (Austria)

Macedonia

Makedonski 
Telekomunikacii AD

51.00% - Magyar Telekom 
Plc (Hungary)

Cosmofon a.d.
100.00%- Cosmote Mobile 
Telecommunications S.A. 
(Greece)

VIP Operator DOOEL 100.00% - Telekom Austria 
AG (Austria)

Moldova

Moldtelecom S.A. 100% State

Orange Moldova S.A. 94.3% - France Telecom 
S.A.(France)

Moldcell S.A. 99% - Fintur Holding BV 
(the Netherlands)

Slovenia

Telekom Slovenije d.d. 52.53% State

Si.mobil d.d. 100% Telecom Austria AG 
(Austria)

Debitel 
Telekomunikacije d.d.

88.00% - ACH d.d. 
(Slovenia)

Moldova, but including Turkey, made by Belgian telecommunications 
monitoring company Cullen International S.A. The mobile telephony 
made up 54% of the total, or EUR 10.6 bln, while the fi xed-line 
telephony accounted for 34%, or EUR 6.7 bln, and other services 
represented 12%, or EUR 2.3 bln. By comparison, the EU’s 
telecommunications market rose by 2.3% on the year and accounted 
for 2.5% of the EU’s GDP in 2006. 

The broadband services were the fastest growing segment in the 
SEE region, marking a 37% annual growth in 2006. The average 
broadband penetration stood at 4.4% in 2006, up from 3.16% in 
2005. The most used broadband technologies were Digital Subscriber 
Line (DSL) with 60%, followed by cable TV with 20%. In Albania 
and Montenegro the dominant fi xed-line operators held 100% of the 
broadband markets in 2006, while in the other SEE countries the 
alternative operators held a market share of up to 90%.

The average annual spending per capita on telecommunications 
services accounted for 4.0% of the SEE region’s GDP in 2006, 
above the EU average of 2.0%. The highest spending per capita was 
registered in Croatia, standing at EUR 443, followed by Montenegro 
with EUR 349 and Bulgaria with EUR 201, while the lowest average 
spending per capita was in Albania, amounting to EUR 134. 

The telecommunications networks of Croatia, Montenegro and 
Macedonia were fully digitalised by 2005. Romania completed the 
digitalisation process in 2006, while in Albania and Bosnia and 

Telecommunications Market as % of the GDP

Country 2006 2005 2004

Albania 5.9 6.1 6.0

Bosnia and Herzegovina 6.6 7.5 9.0

Bulgaria 6.1 6.5 6.5

Croatia 5.7 5.6 5.8

Romania 3.8 3.7 4.0

Montenegro 11.0 11.0 11.0

Serbia 4.9 4.5 3.5

Macedonia 6.8 7.7 7.6

Moldova N/A N/A N/A

Slovenia N/A 3.2 3.3

Source: Cullen International S.A.

Herzegovina the digitalisation rate stood at 95%, in Serbia – at less 
than 90% and in Bulgaria at 60% in 2006. 

Mobile number portability was implemented in Croatia in 2006 and in 
Bulgaria in 2008, but in the other SEE countries it still has not been 
introduced. The privatisation of the dominant fi xed-line operators was 
completed only in Bulgaria, Montenegro and Bosnia’s Serb Republic by 
2006 and a year later in Albania. 

As of 2006 all SEE countries were in process of introducing EU 2003 
Regulatory Framework for Electronic Communications Infrastructure 
and Associated Services. 

The liberalisation of the fi xed-line telecommunications market in Bulgaria 
started with the introduction of the Telecommunications Act in 2003 and 
in the other SEE countries as follows: in 2003 in Croatia and Romania; 

in 2004 in Montenegro; in 2005 in Macedonia and Serbia.

In Albania the liberalisation was introduced gradually, starting with 
rural local networks in 1998 and completing with urban local networks 
in 2006.

Bosnia and Herzegovina liberalised its international network in January 
2006, four years after the liberalisation of its local and domestic long 
distance services and the data transmission segment. 

In 2006 only national fi xed-line companies operated on the fi xed-line 
telephony markets in Montenegro, Serbia, Albania and Bosnia and 
Herzegovina, although their markets had been opened for competition.
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The largest metal manufacturers in the region of 
Southeastern Europe (SEE) produce mainly steel, copper, 
aluminum, zinc and lead. Most of them are private-
owned successors of the state-owned metal producing 
conglomerates.

The biggest producers in the SEE metal industry are 
Romania, Bulgaria, Serbia and Slovenia. Romania 
produced 6.26 million tonnes of steel in 2007, which 
represented 0.5% of the global output. Slovenia 
manufactured a total of 402,549 tonnes of metal 
products in 2007. Manufacturing of basic metals and 
fabricated metal products is the leading industry in 
Bulgaria, accounting for 18.3% of the country’s industrial 
output in 2006. Serbia’s production of basic metals and 
standard metal products made up 11.8% of the country’s 
manufacturing sector output in 2006.

The steel industry output in SEE represented 
approximately 1.0% of the world’s steel production in 
2007. The biggest steel producer in the region for 2007 
was Romania, contributing over 50% of the total, followed 
by Bulgaria, with more than 15% and Serbia with 12%. 
Despite its leading position, Romania’s share on the SEE 
steel market has been decreasing over the last fi ve years, 
dropping by 12% since 2002, while Bosnia expanded its 
share to 4.3% in 2007 from 0.8% in 2002. 

The biggest steel producing companies in the region 
are U.S. Steel Serbia DOO and Bulgarian companies 
Kremikovtzi AD and Stomana Industry AD.

Metals

The metal and metal processing industries are 
traditional activities for the countries of southeastern 
Europe and generate a signifi cant part of their gross 
domestic product. Although companies in those 
sectors depend mostly on imports of raw materials 
and consume more energy than their peers in 
western Europe, they account, for a considerable part 
of their exports.

The Serbian unit of U. S. Steel, and Bulgarian 
steel mill Kremikovtzi, majority owned by GSHL, a 
subsidiary of Indian steel maker Ispat Industries, 
each contribute more than 10% of the exports of 
Serbia and Bulgaria, respectively.

The high share of metal industry in the exports 
of southeastern Europe makes the countries 
highly sensitive to global demand and prices 
of raw materials and to its own effi ciency and 
competitiveness.

After the fall of communism in 1989 metal companies 
in southeastern Europe faced serious challenges to 
adapt to the international market, competing with 
large global players.

 Privatisations brought in big foreign investors that 
helped some local companies turn to profi t after 
buyers restructured them. In most of the countries, 
the output has not reached the levels of two decades 
ago, but it has chances to increase, boosted by the 
demand in other sectors, as the automotive industry 
or the constructions sector. 

Romania’s Alro Slatina is owned by Dutch-based 
Vimetco. The Romanian company is the largest 
aluminum smelter in central and eastern Europe, 
producing some 283,000 tonnes of primary 
aluminium in 2007. Stomana Industry controlled by 
Greek metallurgical group Viohalco, is a key steel 
plant in Bulgaria.

Even more foreign investments are expected to fl ow 
into the sector in the coming years as Austrian steel 
producer Voestalpine has said it was considering 
sites in four Black Sea states, among which Bulgaria 
and Romania, for building a 500-600 million euro 
steel plant with installed capacity of up to fi ve million 
tonnes of crude steel a year.

I N D U S T R I A LI N D U S T R I A L
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The largest metal manufacturers in the region of

Company Country
Net Sales 
Revenue 
EUR (2007)

1 Cumerio Med AD Bulgaria 1 738 392 396

2 U.S. Steel Serbia DOO Serbia 907 048 218

3 Kremikovtzi AD Bulgaria 729 829 280

4 Alro SA Romania 566 596 144

5 IMPOL d.d. Slovenia 527 844 770

6 Acroni d.o.o. Slovenia 456 285 195

7 Stomana Industry AD Bulgaria 446 323 556

8 Sofi a Med AD Bulgaria 353 971 460

9 TALUM d.d. Slovenia 349 576 030

10 KCM AD Bulgaria 332 280 924

Note: Please note that the Metals ranking has been revised to 
refl ect correct calculation of Bosnian's companies' net sales 
revenue in euro. Bosnia's Aluminij d.d. has been removed, while 
Bulgaria's Kombinat za Tsvetni Metali AD has been added at the 
bottom of the ranking.



The biggest aluminum producer 
in the SEE region is Romania, 
followed by Slovenia and Bosnia and 
Herzegovina. The most signifi cant 
aluminum smelters are Alro SA, 
Romania, Aluminij d.d., Bosnia and 
Herzegovina, and TALUM Tovarna 
Aluminija d.d, Slovenia.

The main players in the zinc 
production segment are Bulgaria 
and Romania. 
Bulgaria’s zinc and lead smelter KCM 
AD was the leader in terms of net 
sales revenue, with EUR 330.11 mln 
for 2007.

The biggest copper producing 
SEE countries are Serbia, Bulgaria 
and Romania. The leading copper 
smelter in the region is Bulgarian 
Cumerio Med AD, with a net sales 
revenue of EUR 1.738 bln in 2007.

The biggest SEE lead producer is 
Bulgaria, with a total output of 
74,700 tonnes in 2006.

The bigg
in the S
followed
Herzego
aluminu
Romania
Herzego
Aluminij

Aluminum Production (tonnes)

 2006 2005 2004 2003 2002

Romania 258,000 244,000 219,000 197,000 187,000

Slovenia 140,000 139,000 121,000 110,000 88,000

Bosnia and Herzegovina 135,000* 131,000 121,000 113,000 102,000

Serbia and Montenegro 122,000 120,000 121,000 120,000 112,000

*Estimated fi gures

Source: United States Geological Survey Mineral Resources Program

The ma
product
and Rom
Bulgaria
AD was 
sales re
for 2007

Zinc Smelter Production by Country (tonnes)

 2006* 2005 2004 2003 2002

Bulgaria 70,000 95,000 102,000 86,800 83,000

Romania 41,000 57,000 55,000 52,000 51,600

Serbia and Montenegro 3,200 2,500 5,000 62 1,4 78

Macedonia - - - 15,000 56,000
*Estimated fi gures

Source: United States Geological Survey Mineral Resources Program

The bigge b
SEE couco
and Romm
smelter 
Cumerio
revenue

Copper Refi nery Production (tonnes)

2006 2005 2004 2003 2002

Serbia and Montenegro 70,400 52,300 43,000 22,000 52,897

Bulgaria 68,500 63,500 55,300 45,000 41,000

Romania 23,000 22,739 26,526 18,739 13,453

Source: United States Geological Survey Mineral Resources Program

The big
Bulgaria
74,700 

Lead Refi nery Production* (tonnes)

 2006 2005 2004 2003 2002

Bulgaria 74,700 90,800 79,000 83,000 66,000
Romania 31,100 35,900 35,600 28,100 29,000
Slovenia 15,000 15,000 15,000 15,000 15,000
Serbia and Montenegro 700 700 800 500 500
Macedonia 200 300 300 10,000 20,000
*Estimated fi gures

Source: United States Geological Survey Mineral Resources Program

Most of the biggest metal producing companies are not 
listed on the country’s stock exchanges. 
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Construction

The construction industry has been steadily growing across 
southeastern Europe (SEE) over the last two decades after former 
Soviet Union satellites opened their economies westwards with the 
collapse of Communism in 1989. 

The sector has been following a common development pattern 
with intensive construction of residential, offi ce and commercial 
property and less investment initiative in much needed transport 
infrastructure. 

The region needs more investments particularly in transport links 
as the worn-out infrastructure, which is still common in most SEE 
countries, remains a key barrier to the faster development of the 
region. The whole of SEE, though located at the junction between 
the West and the East, lacks key transport connections – both in 
railroads and motorways. 

This explains why the portfolios of the ten biggest companies in the 
sector include mostly road construction projects.

There are numerous projects for building transport links, most of 
which are already underway, but the pace of their implementation is 
sluggish, mostly due to insuffi cient funding and widespread red tape.

The construction industry in Romania and Bulgaria gained 
momentum prior to and right after the two countries joined the 
European Union in January 2007. The development of the sector in 
the other EU member from the region – Slovenia, which joined the 
bloc in 2004, was not infl uenced that much by the country’s EU entry.

However, all the three EU members from SEE have been attracting 
huge foreign investors’ interest. Investors have been and still 
are pouring billions of euros in residential, holiday, offi ce and 
commercial development projects. Thanks to construction 
industry, each of the three countries’ economies have grown by 
more than 5.7% annually in the last couple of years.

The positive prospects for EU membership for most of the 
other countries in SEE also have a positive effect on the 
construction sector in those countries. The sector is rapidly 
developing in the former Yugoslav republics as they need 
to rebuild and upgrade their infrastructure damaged by the 
interethnic wars in the 1990s.

Albania and Moldova, the two poorest nations in the region, have 
the least developed construction sector. Albania, where apartment 
buildings have been erected mostly illegally in recent years, has 
built few motorway sections and almost no railroad stretches.

In Moldova, residential property constitutes the best developed portion 
of the construction sector, followed by trade centres. The transport 
infrastructure in the country is in a poor condition.
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Company Country Net Sales 
Revenue EUR 
(2007)

1 Slovenija Ceste Tehnika 
Obnova d.d. Slovenia 439 675 595

2 Primorje d.d. Slovenia 310 790 343

3 JP Putevi Srbije Serbia 304 894 114

4 Konstruktor Inženjering 
D.D. Croatia 303 609 780

5 Energoprojekt Holding 
(Kons) Serbia 212 384 074

6
DRUŽBA ZA AVTOCESTE 
V REPUBLIKI SLOVENIJI 
D.D. 

Slovenia 208 373 524

7 VEGRAD d.d. Gradbeno 
industrijsko podjetje Slovenia 200 433 006

8 Viadukt D.D. Zagreb n Croatia 192 257 859

9
TRIMO inženiring in 
proizvodnja montažnih 
objektov, d.d. 

Slovenia 159 016 269

10 Energoinvest d.d. Bosnia and 
Herzegovina 146 715 717

Note: Please note that the Construction ranking has been revised to 
refl ect correct calculation of Bosnian's companies' net sales revenue in 
euro. Bosnia's Energoinvest d.d. has been moved to the last position in 
the ranking from the fi fth place.



SEE Construction Sector Share in GDP 

Country % of GDP

Albania 8.95

Bosnia and Herzegovina 5.80

Bulgaria 7.00*

Croatia 7.84

Macedonia 2.08

Moldova 3.90

Montenegro 3.53

Romania 10.25

Slovenia 6.00

*The fi gure is for 2006.
Source: The countries’ statistical institutes
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Тhe construction sector in 
southeastern Europe (SEE) proved 
to be one of the main drivers for the 
development of the countries in the 
region in the last fi ve years. 

In 2007 the sector recorded a stable 
growth in almost all the countries 
in the region. In Romania the rapid 
expansion of the construction sector 
continued as construction works 
jumped by 33.6% year-on-year in 
2007. The growth of the Romanian 
economy indicates that the trend 
will continue in the years to come, 
creating substantial new market 
opportunities. Bulgaria’s construction 
sector went up by 15% year-on-
year in 2007 and is expected to 
increase by an annual 12% to 15% 
in the next four to fi ve years. In 
Croatia the annual growth remained 
modest at 2.4%, while in Albania 
the sector shrank by 53% in 2007, 
which indicates weak potential for 
development of these markets in 
the short-term. On the other hand, 
in some countries the annual rise 
of the construction works reached 
record-high levels in the last years. 
In Montenegro construction works 
more than doubled to EUR 206.8 mln 
in 2006.

The construction industry made up 
between 5.0% and 10% of the SEE 
countries gross domestic product in 
2007.

    In 2007 the largest construction 
company in the SEE region was 
Croatian Konstruktor Inzenjering 
D.D. with a net sale revenue of 
EUR 1.481 bln, which accounted 
for 54.34% of the total value of 
construction works in Croatia and 
4.26% of the country’s GDP. The 
second Croatian company among the 

top 10 building fi rms in the region 
was Zagreb-based Viadukt D.D. with 
a net sales revenue of EUR 192.257 
mln.

In 2007 half of the top 10 
construction companies in SEE were 
Slovenian. Their combined net sales 
revenue stood at EUR 1.318 bln, 
which represented nearly 4.0% of 
Slovenia’s GDP for the period. 

The top three building companies 
in SEE, Croatian Konstruktor 
Inzenjering D.D., Slovenian 
SCT d.d. and Primorje d.d., are 
engaged not only in residential and 
industrial construction but also in 
civil engineering projects. In 2007 
the companies’ combined net sales 
revenue amounted to EUR 2.232 bln, 
or 60% of the total net sales revenue 
of the top 10 companies.

State-owned companies among the 
leading 10 fi rms included JP Puteve 
Srbije and Druzba Za Avtoceste 
v Republiki Slovenije d.d., which 
build and maintain the national 

road network of Serbia and Slovenia, 
respectively.

None of the leading construction 
companies from Slovenia is listed, 
while shares of the two Croatian 
companies, Serbian Energoprojekt 
Holding AD and Energoinvest d.d., 
Bosnia and Herzegovina, are traded 
on the local stock exchanges.

The rapid growth of the construction 
sector in SEE is seen slowing down 
but the sector will continue to develop 
steadily in the period 2008-2013. Civil 
engineering in the region is expected 
to expand by an annual 13% to 
19% over the next years. Signifi cant 
civil engineering projects will be 
launched in Bulgaria (the Danube 
bridge, motorways) and Romania 
(motorways, airports, logistics, 
energetics). However, the construction 
sector in the region will have to 
overcome a number of obstacles 
including labour force shortage, 
growing prices of building materials 
and services and diffi cult access to 
external sources of fi nancing.
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INA d.d. is engaged in:
 exploration and production of oil and gas; 
 refi ning of crude oil and production of oil products;
 retail of petrol, diesel and liquefi ed petroleum gas (LPG) 

through a network of petrol stations;
 trade in crude oil and petroleum products;
 service activities incidental to on-shore and off-shore 

drilling through its wholly-owned subsidiary Crosco Naftni 
Servisi d.o.o.
INA petrol stations also offer automotive oils and 
lubricants, car maintenance and car care products, food 
and beverage. 

[Note: petrol (UK) = gasoline (USA) = benzine (Europe); 
diesel = nafta = naphtha] 

Corporate History 
Jan 1, 1964 – Kombinat Nafte i Plina is established, 
following the merger of oil and gas company Naftaplin, in 
Zagreb, and the oil refi neries at Rijeka and Sisak.
Nov 26, 1964 - Kombinat Nafte i Plina is renamed to 
INA.
1970 – The assets of the Zagreb-based refi nery, trade 
organisation Trgovina, organic petrochemical factories 
OKI and DINA and fertilizer plant Kutina are included in 
INA’s assets.
1990 – INA is registered as a state-owned company 
under the Law on the Conversion of Social Enterprises.
1993 – The company transforms into a joint-stock 
company.
Mar 19, 2002 – The Government launches the 
privatisation of INA d.d. 
Nov 10, 2003 – Hungarian oil and gas company MOL 
Magyar Olaj-es Gazipari NyRt. acquires 25% plus one 
share in INA d.d. 
2005 – The state transfers 7.0% of INA d.d. to The Fund 
of Croatian War Veterans of Homeland War and their 
Family Members. 
2006 – The company lists on the Zagreb Stock Exchange 
and the London Stock Exchange (stock symbol: HINA).
Mar 28, 2007 – INA d.d., in consortium with MOL 
Magyar Olaj-es Gazipari NyRt., acquires a 33.5% stake 
in oil company Energopetrol d.d., based in Bosnia and 
Herzegovina, for a total of HRK 132 mln. 
Sept 2007 – The shares of London-based Interina Ltd. 
are transferred to INA d.d. by the company’s  subsidiary 
Interina Holding Ltd, the UK. 

INA Stock Symbol: INA-R-A 
Alternative Names INA 
Industrija Nafte d.d.; INA 
PLC; INA AG; INA Matica 

Date Established Jan 1, 
1964 

Tel: +385 1 64 50 000; 
+385 1 64 50 452; 
+385 1 64 51 656

Fax: +385 1 6452 406; 
+385 1 6452 108
Email: 

ina-besplatni.telefon@ina.hr

investitori@ina.hr 

glasnogovornik@ina.hr 

URL: www.ina.hr 

Headquarters 

10 Avenija Veceslava 

Holjevca, 10000 Zagreb, 

Croatia

Management

Board of Directors 
and Executives

Chairman of the Board: 
Tomislav Dragicevic

Deputy Chairman 
of the Board and CFO: 
Zalan Bacs

Member of the Board: 
Mirko Zelic; 
Josip Petrovic; 
Niko Paulinovic; 
Tomislav Thur; 
Darko Markotic

Supervisory Board

Chairman of the Board: 
Ivan Suker

Deputy Chairman 
of the Board: 
Zoltan Sandor Aldott

Member of the Board: 
Damir Polancec; 
Tomislav Ivic; 
Djuro Decak; 
Laszlo Geszti
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Company Overview
INA d.d. is the leading Croatian oil and gas company, 
listed on the Zagreb Stock Exchange and the London Stock 
Exchange.

The company's shares are included in the 30-share 
benchmark Crobex index of the Zagreb Stock Exchange.

Ina d.d. holds an ISO 9001:2000 Quality management 
systems certifi cate, issued on March 2006.

N O  O F  E M P L O Y E E S  15,855 (2007)
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Subsidiaries & Affi liated Companies:

Crosco Naftni Servisi d.o.o. (Zagreb, Croatia) 100.00%

Crosco International Ltd. (Guernsey, the UK) 100.00%

Nordic Shipping Ltd. (the Marshall Islands) 100.00%

Sea Horse Shipping Inc. (the Marshall 
Islands) 100.00%

Crosco Drilling and Well Services Ltd. (the UK) 100.00%

Crosco International d.o.o. (Slovenia) 100.00%

Rotary Zrt. (Hungary) 100.00%

Crosco International d.o.o. (Bosnia and 
Herzegovina) 100.00%

INA Naftaplin International Exploration and 
Production Ltd. (Guernsey, the UK) 100.00%

Hostin d.o.o. (Zagreb, Croatia) 100.00%

STSI Integrirani Technicki Servisi d.o.o. 
(Croatia) 100.00%

Sinaco d.o.o. (Sisak, Croatia) 100.00%

ITR d.o.o. (Zagreb, Croatia) 100.00%

Maziva Zagreb d.o.o. (Zagreb, Croatia) 100.00%

Proplin d.o.o. (Zagreb, Croatia) 100.00%

Interina d.o.o. (Slovenia) 100.00%

INA BH d.o.o. (Bosnia and Herzegovina) 100.00%

Interina d.o.o. (Bosnia and Herzegovina) 100.00%

Interina d.o.o. in bankrupt (Macedonia) 100.00%

Interina Holding Ltd. - in liquidation (the UK) 100.00%

Inter Ina Ltd. (the UK) 100.00%

INA Hungary Kft. (Hungary) 100.00%

FPC Ltd. (the UK) 100.00%

Holdina Ltd. (Guernsey, the UK) 100.00%

Inter Ina Ltd. (Guernsey, the UK) 100.00%

Holdina Ltd. (Cyprus) 100.00%

Capacity:
INA d.d. is headquartered in Zagreb, Croatia. The company 
has representative offi ces in London (the UK), Ljubljana 
(Slovenia), Sarajevo (Bosnia and Herzegovina) and Moscow 
(Russia). 
The company exploits oil and gas fi elds in Syria, Egypt, 
Namibia, Angola and Croatia. In Syria INA exploits the 
Hayan and Aphamia Blocks, in Egypt – the East Yidma, 
East Kalabsha and Ras El Ush Blocks, in Namibia – the 
Zaris Block, in Angola – the 3/05 Block and in Croatia - the 
Ivana and Izabela Block in the North Adriatic, as well as the 
Panonnian Basin. 
In Croatia INA extracts crude oil from 711 wells in 36 fi elds.
The company’s Adriatic Production System includes 13 
platforms and 30 wells, with a total gas production of 4.8 
million cu m a day in 2006. 
INA operates two refi neries in Croatia, located in Rijeka 
(Urinj), western Croatia and in Sisak, central Croatia. The 
company also owns factories for production of automotive 
oil and lubricants in Rijeka and Zagreb. 
In 2007 the company’s network comprised 482 petrol 
stations, of which 433 in Croatia and the remaining 49 in 
Bosnia and Herzegovina and  Slovenia. 

The company implemented successfully a SAP-integrated 
information system in 2006.

Ownership
Shareholders/Investors: (March 31, 2008)
State 44.84%
MOL Magyar Olaj – es Gazipari NyRt. 
(Hungary) 25.00%
The Fund of Croatian War 
Veterans of Homeland War and their Family 
Members 7.00%
Zagrebacka Banka d.d./ Citibank N.A. (USA) 2.03% 
Others 21.13%

Holdina Ltd. (Ireland) 100.00%

Holdina d.o.o. (Bosnia and Herzegovina) 100.00%

INA d.o.o. (Serbia) 100.00%

INA Kosovo d.o.o. (Serbia) 100.00%

Infocentar d.o.o. - in liquidation (Zagreb, 
Croatia) 100.00%

Adriagas S.r.l. (Italy) 100.00%

INA Crna Gora d.o.o. (Montenegro) 100.00%

INA Crobenz d.d. (Zagreb, Croatia) 98.00%

Petrol d.d. (Rijeka, Croatia) 83.00%

INA Osijek – Petrol d.d. (Osijek, Croatia) 76.00%

CorteCros d.o.o. (Zagreb, Croatia) 60.00%

Croplin d.o.o. (Zagreb, Croatia) 50.00%

Hayan Petroleum Company (Syria) 50.00%

INAgip d.o.o. (Zagreb, Croatia) 50.00%

ED INA d.o.o. (Zagreb, Croatia) 50.00%

Polybit d.o.o. (Rijeka, Croatia) 50.00%

Geotehnika International LLC (the UAE) 49.00%

Genan Trading Services Co. (Qatar) 49.00%

Mideast Integrated Drilling & Well Services 
Company LLC (Oman) 49.00%

SOL-INA d.o.o. (Sisak, Croatia) 37.20%

Energopetrol d.d. (Bosnia and Herzegovina) 33.50%

Belvedere d.d. (Dubrovnik, Croatia) 31.80%
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Rijeka refi nery processed 2.698 million tonnes of imported crude oil and Sisak 
refi nery processed 836,000 tonnes of domestic and 1.101 million tonnes of imported 
crude oil. 
In 2006 the company extracted a total of 1.134 million tonnes of crude oil and gas 
condensate, of which:
- in Croatia: 618,074 tonnes of crude oil and 299,326 tonnes of gas condensate;
-  in Angola: 82,875 tonnes of crude oil;
-  in Egypt: 102,579 tonnes of crude oil;
-  in Syria: 30,907 tonnes of crude oil.
INA extracted a total of 2.03 billion cu m of natural gas in 2006, the bulk of which 
came from the Pannonian Basin. 
In the same period the company produced 102,380 tonnes of LPG and 63,568 
tonnes of ethane at its ethane-production facility in Ivanic Grad, central Croatia. 
In 2006 the company carried out major exploration activities in Syria and Egypt 
made oil discoveries in both countries. It also  continued the offshore exploration of 
the Adriatic with two gas wells, Vesna-1 and Ana-1. 
In the same period the company constructed the sea pipeline, linking Ivana K 
production platform with the offshore terminal near Pula, western Croatia, which 
enabled direct gas transit from the Adriatic fi elds to the country. 
In 2006 the company started the exploitation of the Katarina gas fi eld. 
In the same period INA d.d. operated 425 petrol stations, of which 18 were run by 
its subsidiaries in Croatia, 6 in Slovenia and 41 in Bosnia and Herzegovina. 
In 2006 the company sold 1.15 million tonnes of refi ned products through its retail 
network, up by 5.9% on the year. A total of 98% of the sales came from fuels. The 
sale of non-fuel products stood at HRK 533.7 mln, up by 9.97% on the year. 
In 2006 the company participated in the innovations exhibition INOVA, held in 
Zagreb, and was awarded 5 golden, one silver and one bronze medals for individual 
and group innovations. 

Markets & Sales
NA d.d. is Croatia’s leading oil and gas company, which runs the biggest domestic fuel 
retail chain.
In the fi rst quarter of 2008 the company posted a HRK 6.607 bln net sales revenue, up 
by 25% on the year. Its net profi t marked a three-fold rise to HRK 596 mln, compared 
to a year earlier.
The company’s refi neries produced 1.28 million tonnes of refi ned products in January 
to March 2008, down by 4.5% year-on-year.
In 2007 INA registered a total sales revenue of HRK 25.8 bln, up by 10.3% on the 
year. Its exploration and exploitation activities generated a profi t of HRK 2.05 bln, up 
by HRK 422 mln on the year. The company’s output increased by 12.2% year-on-year 
to 65,300 barrels of oil equivalent (boe). In 2007 the company operated fi elds with 
reserves of 270.4 million boe of crude oil and natural gas, up by 9.3 million boe from 
2006.
INA’s refi ning operations recorded a 2.5% year-on-year increase in sales to 4.9 billion 
tonnes in 2007. The sales of petrol and diesel fuels marked a 19% rise to 220,000 
tonnes. 
In 2007 the company claimed to hold a 78% share on the domestic wholesale market 
and 52% on the wholesale market of  Bosnia and Herzegovina.  
INA’s retail operations registered a loss of HRK 90 mln in 2007. Retail sales of petrol 
and diesel fuels went up by 1.4% on the year, whereas  sales of heating oil dropped 
by 20.4%. LPG sales rose by 5.9% on the year in 2007. The company expanded its 
network by opening 5 new petrol stations. 
In 2006 the company announced that its domestic market share on the wholesale 
market stood at 80%. Its share on the wholesale market  in Bosnia and Herzegovina 
was 60%, whereas in Slovenia it held 5.0% and planned to expand its share to 20%. 
In 2006 INA’s sales revenue stood at HRK 23.434 mln, up by 11% on the year, and its 
net profi t totalled HRK 883 mln. 
In the same period the company sold 2.7 billion cu m of natural gas, of which 1.1 
billion cu m were imports from Russia. 
In 2006 INA processed 4.9 million tonnes of crude oil.
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Investment Plans
INA and Hungarian MOL became strategic partners in 2003 and launched a joint programme for the modernisation of 
INA’s refi neries, aiming to meet the Euro V emission standard. The project was estimated at a total USD 1.1 bln.
In line with the acquisition of Bosnia and Herzegovina-based Energopetrol, INA had to pay BAM 35.1 mln as a capital 
contribution in February 2007. The company pledged to invest a total of BAM 150 mln over a three-year period, as 
follows: 

 BAM 20 mln in the fi rst year;
 BAM 35 mln in the second year; 
 BAM 95 mln in the third year.

In 2007 the company planned to invest a total of HRK 332 mln in environmental projects. INA allocated HRK 296 
mln for its refi neries and marketing operations, HRK 24 mln for its retail network and HRK 12 mln for its exploration 
activities. In the same period the company announced it would invest HRK 675 mln over the next four years in 
environmental projects, to be carried out at its refi neries in Rijeka and Sisak.

In 2006 the company invested HRK 140 mln to raise production of crude oil and gas condensate.

Main Competitors
Lukoil Croatia d.o.o. (Zagreb, Croatia)

OMV Hrvatska d.o.o. (Zagreb, Croatia)

Petrol d.d. (Slovenia)

Shell d.o.o. (Zagreb, Croatia)

Company Output (in tonnes)

2006 2005 2004 2003

LPG 266,000 290,000 298,000 304,000

Petrol 1,047,000 1,168,000 1,226,000 1,261,000

Gas Oils 1,565,000 1,603,000 1,964,000 1,949,000

Fuel Oil 847,000 906,000 753,000 753,000

Total 4,341,000 4,570,000 4,873,000 4,837,000

Net Sales Revenue (bln HRK)

2007 27.162 

2006 24.807 

2005 22.260

2004 18.924

2003 16.456

2002 15.401

2001 16.828

Year

Revenue From Sales 
(in bln HRK)

2007 25.848

2006 23.434

2005 21.070

2004 17.988

2003 15.345

2002 14.079

2001 16.122

Revenue from Core Activities (in bln HRK)

Q1 2008 Q1 2007

Exploration, oil and gas production 2.517 1.588 

Refi ning, oil and gas wholesale 4.325 3.428

Fuel retail 1.669 1.073

SEEEEEEE

Gas Selling Contracts 

Contracted Supply 
(cu m)

Annual Sales / 
Estimated Revenue 
for the Remaining 
Period 
(in mln HRK)

Contract 
Term Company

700,000,000 980/ 7,800 2015 Hep d.d. (Zagreb, Croatia)

621,000,000 807.3/ 807.3 
2008

Petrokemija d.d. (Kutina, 
Croatia)

9,990,000 14/ 112
2013

Pliva-Hrvatska d.o.o. 
(Zagreb, Croatia)

1,342,324,500 1,400/ 1,400 2008 Tariff-based customers 

547,726,500 675.6/ 675.6 2008 Tariff-based customers

2,265,700 3.9 / 3.9 2008 Dioki d.d. (Zagreb, Croatia)

page v



Financial Information and Key Financial Ratios (in HRK)

Year Q1 2008 2007 2006

Net Sales Revenue 6,607,000,000 27,162,000,000 24,807,000,000

Operating Profi t/Loss 254,000,000 1,048,000,000 974,000,000

Total Revenue 7,146,000,000 27,908,000,000 25,427,000,000

Total Expenses 6,395,000,000 26,775,000,000 24,321,884,000

Net Profi t/Loss 596,000,000 871,000,000 884,116,000

 

Current Assets 7,091,000,000 7,736,000,000 6,850,000,000

Non-current Assets 17,207,000,000 16,997,000,000 15,099,000,000

Cash and Equivalents 341,000,000 720,000,000 630,000,000

Total Assets 24,453,000,000 24,916,000,000 22,188,000,000

Current Liabilities 5,646,000,000 6,502,000,000 6,566,000,000

Non-current Liabilities 3,148,000,000 3,365,000,000 1,650,000,000

Total Liabilities 10,333,000,000 11,273,000,000 9,402,000,000

Total Equity 14,111,000,000 13,634,000,000 12,779,000,000

Subscribed and Paid-in capital 9,000,000,000 9,000,000,000 9,000,000,000

  

ROE 4.22% 6.39% 6.92%

ROA 2.44% 3.50% 3.98%

ROIC 2.99% 4.63% 5.22%

OPERATING MARGIN 14.14% 6.50% 6.43%

NET PROFIT MARGIN 9.02% 3.21% 3.56%

FIN. DEBT/ASSETS 10.80% 7.20% 11.33%

FIN. DEBT/EQUITY 18.72% 13.15% 19.67%

TOTAL LIABILITIES/ASSETS 42.26% 45.24% 42.37%

TOTAL LIABILITIES/EQUITY 73.23% 82.68% 73.57%

CURRENT LIQUIDITY RATIO 1.26 1.19 1.04

EBIT 934,000,000 1,766,000,000 1,594,116,000

EBITDA 1,253,000,000 3,068,000,000 2,558,116,000

top 1oo|  vi

page vi



Disclaimer: 
Whilst the information contained in this Profi le has been given in good faith 
and every effort has been made to ensure its accuracy, AII Data Processing 
cannot guarantee the accuracy of this information and hereby expressly 
disclaims any responsibility for error, mis-interpretation and any and all 
loss, disappointment, negligence or damage caused by reliance on the 
information contained in the Profi le or any failure or alleged failure in the 
delivery of the Service referred to herein, or in the event of bankruptcy, 
liquidation or cessation of trade in any company, individual or fi rm referred 
to herein. Confi rmation of the information accuracy should be sought from 
the establishments concerned. Unless otherwise stated, the copyrights and 
any other rights in all material on this site are owned by AII Data Processing. 
Use of this Profi le is provided by AII Data Processing subject to the following 
Terms and Conditions:

1. Use of this Profi le constitutes your acceptance 
of these Terms and Conditions which take effect 
when you fi rst use this Profi le. AII Data Processing 
reserves the right to change these terms and 
conditions at any time by posting changes online. 
You are responsible for reviewing regularly 
information posted online to obtain timely notice of 
such changes. Your continued use of the Profi le after 
changes are posted constitutes your acceptance of 
this agreement.

2. Neither AII Data Processing nor other related 
parties, whilst endeavouring to provide 24/7 
availability, will be held liable if for any reason the 
Profi le is unavailable at any time.

3. Access to this Profi le may be suspended 
temporarily or permanently and without notice.

4. Whilst AII Data Processing endeavours to ensure 
that the information on this site is correct and up-to-
date, no warranty, express or implied, is given as to 
its accuracy and AII Data Processing does not accept 
any liability for error or omission.

5. Part of this Profi le contains materials submitted 
to AII Data Processing by third parties. Third parties 
are responsible for ensuring that materials submitted 
for inclusion on this Profi le complies with national 
and relevant international law. AII Data Processing 
can not guarantee the accuracy of this material 
and hereby expressly disclaims any responsibility 
for error, omission or inaccuracy in the material, 
misinterpretation and any all loss, disappointment, 
negligence or damage caused by reliance on the 
information contained in the Profi le or any failure 
or alleged failure in the delivery of the services 
referred to herein, or in the event of bankruptcy, 
liquidation or cessation of trade of any company, 
individual or fi rm referred to herein. Confi rmation 
of the information accuracy should be sought from 
the establishments concerned or from AII Data 
Processing upon explicit request.

6. AII Data Processing shall not be liable for any 
damages (including, without limitation, damages for 
loss of business or loss of profi ts) arising in contract, 
tort or otherwise from the use of or inability to use 
this Profi le, or any data contained in it, or from any 
action or decision taken as a result of using this 
Profi le or any such information.

7. AII Data Processing accepts no responsibility for 
the content of any site to which a hypertext link 
from this Profi le exists. Such links are provided for 
your convenience on an “as is” and “as available” 
basis with no warranty, express or implied, for the 
information provided within them.

8. If any of these terms should be determined to 
be illegal, invalid or otherwise unenforceable by 
reason of the laws of any state or country in which 
these terms are intended to be effective, then to 
the extent and within the jurisdiction in which that 
term is illegal, invalid or enforceable, it shall be 
severed and deleted from the clause concerned and 
the remaining terms and conditions shall remain in 
full force and effect and continue to be binding and 
enforceable.

9. By accessing and reading any part of this Profi le, 
you should have accepted these Terms in full.

SEEEEEEE
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Intelligence

Business 
on Demand!

RESEARCH ON-DEMAND
SeeNews research on-demand 
is a premium service which 
allows individuals, businesses 
and government agencies to 
easily and cost-effectively 
conduct professional business 
and market research using the 
vast resources and knowledge of 
SeeNews. It gives you access to 
professional researchers skilled 
at quickly locating and analyzing 
reliable resources and content 
and compiling comprehensive 
researches - without long-term 
commitments or subscription 
fees. Each research is 
customised depending on 
your requirements, analysed 
topics, methodologies used, 
turnaround time and scope of 
the project.

I N D U S T R Y 
P R O F I L E S
Understand local 
trends, cross-border 
and international 
infl uences. SeeNews 
– Research & Profi les 
offers a database 
of more than 100 
profi les, containing 
statistics, trends 
and market analysis, 
and industry data 
compiled into 
convenient industry-
specifi c reports.

COMPANY PROFILES
Take a closer look at a competitor, 
partner or potential acquisition. 
SeeNews – Research & Profi les 
offers profi les of more than 3,500 
private and public companies in 
Southeast Europe.

S E ENE W S 
RESEARCH 
& PROFILES 
S E RV I C E S

For more information visit us at www.seenews.com/profi les or contact us at phone +359 2 9376 498 
or e-mail to consulting@seenews.com

SeeNews – Research & Profi les is a business research and analytical service which gives quick access to 
comprehensive company, industry, and market intelligence that drives business growth. It delivers the 
most up-to-date company and industry information from Southeast Europe.
SeeNews – Research & Profi les enables an access to over 3,500 company profi les, 100 industry researches 
from ten Southeast European countries. Receive business contact information or generate valuable 
business leads. Analyse your competitors and markets. Get to a comprehensive and reliable source of 
company information and historical data on private and public business entities.

SeeNews – Research & Profi les is a trusted resource for risk management, portfolio monitoring, due 
diligence, and special project work.
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ADP News (www.adpnews.info) is an independent newswire, carrying 
valuable news and information from more than 70 countries worldwide. 
Our products are tailored for traders, investors, analysts, bankers, brokers, 
fi nancial consultants, back-offi ce specialists, media, state institutions, 
governments, international organisations and all professionals who need high-
quality comprehensive coverage of events crucial to their investments and 
work. 

The ADP News brand is an umbrella for multi-language news services 
providing wide coverage of business news from around the world. We run real-
time corporate-news services and daily publications updated continuously. 

ADP News services cover various regions: from established markets, such 
as Germany, to emerging markets, such as Latin America. We run dedicated 
services focused on hot industries like energy and especially renewable 
energy. 

ADP News is published by AII Data Processing Ltd (www.aiidatapro.com), 
a leading international provider of a broad range of high-quality information 
services. The company employs a multilingual staff of experienced journalists, 
editors, translators and researchers. 

adpnews CONTENT: ADP News offers a wide range of business news, 
updated throughout the day:

Corporate 
news: fi nancial 
results, M&A 
deals, IPOs, 
management 
moves, orders/
contracts, 
strategy, new 
products/
services, etc.

Industrial 
news: fi gures 
and forecasts 
of industrial 
performance, 
market research 
and analysis, etc.

Equity news: 
equity analysis 
and stock 
ratings; regular 
stockmarket 
reports.

Debt news: 
bonds, ratings.

Derivatives 
news: options, 
futures, etc.

Macroeconomic 
news: all 
major economic 
indicators.

Political 
and general 
news: all 
major political 
and general 
news relevant 
to business 
and the 
economy.

k 
regular g
rkete

major economecajj
indicators.ordi di

News reviews 
and overviews: 
from a weekly 
review of Brazil’s 
biodiesel and 
ethanol industry, 
through to weekly 
highlights of 
business news in 
several African 
countries, to a 
monthly overview 
of German 
carmakers’ sales.
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